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Abstract

The current research aims to investigate the impact of environmental
advertising on consumer ethnocentrism, brand awareness and brand
credibility in entrepreneurial companies; The moderating role of perceived
value and consumer citizenship behavior has been performed. The research
method is descriptive and correlational. The statistical population of the
current research includes managers and sales experts of entrepreneurial
companies in the men's and women's clothing industry in Semnan
province. Based on Morgan's table, considering the unlimited population,
384 of them were selected as a sample. Available sampling method was
used to collect data. The measurement tools in this research include six
environmental advertising questionnaires by Bakshizadeh et al. (2015),
consumer ethnocentrism questionnaire by Shimp and Sharma (1987),
brand awareness questionnaire by Boyle et al. (2011), brand credibility
questionnaire by Bake et al. 2010), Lu etal.'s perceived value questionnaire
(2011), Yi and Gang's consumer citizenship behavior questionnaire
(2013). For data analysis, descriptive statistics methods (frequency and
percentage) and at the level of inferential statistics, Kolmogorov-Smirnov
test were used and for data analysis appropriate statistical methods such as
PLS method and structural equations were used. SPSS and SMARTPLS
software were used to analyze the research data.

The results show the confirmation of all research hypotheses, the
relationship between environmental advertising and brand awareness with
regard to the mediating role of consumer ethnocentrism, the relationship
between environmental advertising and brand credibility with regard to the
mediating role of consumer ethnocentrism, the relationship between
environmental advertising and consumption ethnocentrism Considering
the moderating role of perceived value, the relationship between consumer
ethnocentrism and brand awareness considering the moderating role of
consumer citizenship behavior, the relationship between consumer
ethnocentrism and brand credibility considering the moderating role of
consumer citizenship behavior and also the relationship Environmental
advertising with consumer ethnocentrism, the relationship between
environmental advertising and brand awareness, the relationship between
environmental advertising and brand credibility, the relationship between
consumer ethnocentrism and brand awareness, and the relationship
between consumer ethnocentrism and brand credibility are in the research
model.
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