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Abstract

In recent vears, the positiomng strates vis considersd the most
important indicator in the besinsss devslopment of service
compamss. It 1= important to pay attention to the posibonins
strateswand competitive advanitags to increass the businsss
perfommance of thess compamess. In the meantime, the mersasins
competibon amons compamies has mads them locl for new
sourees of differentiation In this stedy, an attempt has been mades
to datemmine the effect of the positioning stratesy on the brand
squity throneh the pereeived experence of the costomers of the
office fimitsre indsstry in Tehran The coment esearchisa
survey rassarch in tenms of its method and an applisd ressarch in
terms of its purposs The statistical population of this ressarch is
the customers of the office furnitere indestry in Tehran. The
sampling method was based on simple mndom samphng. A
standard questi onnaire was veed to collect the requirsd
information This ressarch = based on strectral squations and
LERFEL softrars was vsed for data analysis. The esults of this
rassarch indicate that design-based differentation gquality-bas=d
differsntiation and brand imase-based differentiation hawvea
positive sffect on brand squity. In addition, the meults showead that
price-based differentiation had a positive effect on band value
Also, the results showed that posibionine stratesies hawve an =fect
on the special vahse of the brand throsgh the peresived
_emperisnce

Keywords : Positioning Strategy, Brand Equity; Customers
Perceived Experience
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