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Abstract

Today, the important role of exports in the macroeconomics of economic development is
obvious. In addition to the importance of exports in the economic development of countries,
exports are of special importance for companies in today's dynamic world market. Therefore, it
is necessary to identify the factors affecting export performance. In this regard, the present study
examines the effect of export market orientation, entrepreneurial orientation and marketing
capabilities on export performance with the role of mediator of market dynamics among small
and medium export companies in Mazandaran province. The current research method is applied
research from the point of view of the goal, and in terms of the research method, it is included
in the category of correlational descriptive research based on structural equation modeling with
the partial least squares approach. The statistical population of the current research is the
members of the board of directors, managing directors, senior managers and all employees
related to export who have sufficient information about the export position of the companies.
The number of active small and medium export companies in Mazandaran province is 30, the
questionnaire was distributed to all companies and 169 questionnaires were completed and
analyzed. The data collection tool is a standard questionnaire, the validity of which was
evaluated by experts and its reliability was evaluated by using combined reliability (Dillon-
Goldstein) and Cronbach's alpha. Data analysis was done using Smartplss and Spsszs software.
The results of this research confirmed the positive and significant effect of export market
orientation, entrepreneurial orientation and marketing capabilities on export performance. Also,
the positive and significant effect of export market orientation, entrepreneurial orientation and
marketing capabilities on export performance with the mediating role of market dynamics was
also confirmed.
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