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Abstract

The purpose of this study is to investigate the role of anthropomorphism in the evolution of users’ sensory interactions in
virtual reality and its impact on marketing. Given the advancement of virtual reality technology and its application in
digital marketing, this study aims to fill the research gap in the field of multisensory interactions, individual and cultural
differences, and challenges of anthropomorphic design. The aim is to enhance the sense of presence, brand trust, and
consumer loyalty through anthropomorphism and multisensory design.

The research method was exploratory qualitative research with thematic analysis. Data were collected from semi-
structured interviews with 25 marketing experts, professors, and virtual reality users. Sampling was carried out using the
snowball method until theoretical saturation. Validity was ensured by triangulation and reliability by carefully defining
concepts and reviewing the findings. The data were analyzed at three levels of coding (200 initial codes, 40 organizing
themes, and 8 overarching themes).

Findings showed that anthropomorphism enhances the sense of immersion and social presence by creating emotional
connections through the human-like features of avatars, improving user experience, and increasing trust and loyalty to the
brand. Incorporating multisensory elements (sound, touch, smell) enhances marketing effectiveness. Personalization of
avatars based on individual and cultural differences improves user satisfaction, but challenges such as the uncanny valley
phenomenon and ethical considerations require careful management.

The results emphasize the need to design personalized avatars, integrate multisensory elements, and use virtual
influencers. Limitations such as researcher bias and the lack of longitudinal studies were identified for future research.
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