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Abstract

Research Background: Generative artificial intelligence (Al) has, in recent years, become one of the mosttransformative technologies
in the field of marketing. With its ability to produce written, visual, and multimedia content, optimize customer interactions, and
process large-scale data. The emergence of generative Al has transformed marketing processes from activities based on human
experience and intuition into data-driven, automated, and intelligent operations. Given the rapid advancement of this technology and
its expanding applications across various digital marketing domains, a systematic examination of its dimensions and capabilities is of
particular importance.

Objective: This study aims to identify, categorize, and comprehensively analyze the functions, advantages, challenges, and emerging
trends of generative Al applications in marketing. It seeks to provide an integrated and in-depth overview of the current state of the
scholarly literature, clarify existing gaps, and propose directions for future research.

Methodology: This qualitative study employs a thematic analysis approach based on a systematic literature review. The initial
population consisted of scholarly articles published in reputable academic databases, extracted using a comprehensive set of keywords
related to generative Al and marketing. In the initial search phase, 1,038 articles were identified. After removing duplicates, screening
based on inclusion and exclusion criteria, and assessing the quality of sources, a final set of 30 articles was selected for in-depth
analysis. Data analysis was conducted following the six-step framework of Kiger and Varpio (2020), and researcher triangulation was
used to enhance the reliability and validity of the thematic analysis.

Findings: The thematic analysis identified five main themes: (1) advertising content generation and digital marketing automation, (2)
enhancement of customer interaction and experience, (3) driver of innovation and ideation in marketing, (4) data analysis, decision-
making, and intelligent marketing management, and (5) challenges, ethical considerations, and limitations of implementation. The
findings indicate that generative Al is shaping a multidimensional and novel pattern in marketing, integrating operational efficiency,
creativity, intelligent interaction, and data-driven decision-making into a synergistic and dynamic structure.

Conclusion: By reviewing previous studies, this research provides a clear depiction of the roles, capacities, and challenges of this
technology and can serve as a foundation for guiding future research and aiding managers and marketing professionals in the informed
and purposeful application of generative Al. The results demonstrate that generative Al not only influences operational efficiency and
marketing effectiveness but also redefines fundamental marketing structures and alters how brands interact with customers.

Research Innovation: The originality of this study lies in presenting a coherent and systematic framework on the roles, functions, and
challenges of generative Al in marketing. By integrating diverse findings, this study provides a comprehensive overview of the current
state and suggests new directions for future research and practical applications of this technology in marketing management.
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