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Abstract

With the rapid expansion of digital marketing, virtual streamers have emerged as innovative and technological tools in
enhancing customer loyalty, which has led the research field to investigate the role of this technology in improving brand-
customer relationships through emotional, personalized, and real-time interactions. The aim of the research was to explore
the role of virtual streamers in customer loyalty within the context of digital marketing to identify their multifaceted effects
on creating emotional and lasting bonds. This study was designed with a qualitative and exploratory approach and used
content analysis to analyze the data; data were collected through semi-structured interviews with 16 experts (including
university professors, artificial intelligence engineers, and digital marketing consultants) and active users of streaming
platforms, and snowball sampling was performed until theoretical saturation was reached. The findings showed that virtual
streamers play a key role in customer loyalty through seven overarching themes: digital emotional interactions, innovative
avatar design, interactive storytelling, intelligent customer behavior analytics, technological trust building, cultural and
social personalization, and intelligent loyalty programs. These tools enhance customer loyalty by simulating human
behaviors such as smiling and empathetic reactions, providing culturally and linguistically appropriate content, and real-
time analysis of behavioral data. The research concludes that brands should focus on cultural adaptation, privacy protection,
and continuous technological updates to effectively utilize virtual streamers. This study provides a comprehensive
framework for understanding the multifaceted impacts of these tools and shows that their strategic use can build lasting
and profitable relationships with customers. The innovation of the research lies in identifying multiple dimensions of
streamers, including innovative avatar design, intelligent loyalty, and cultural personalization, which provides a new
theoretical framework for integrating advanced technologies with marketing strategies; in practical terms, it provides
practical solutions for brands to strengthen customer loyalty and directs future research towards examining the impact of
these tools in specific markets or cultural groups.
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