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Abstract

Background and Objective: In recent years, gamification has attracted increasing attention as an innovative and strategic
approach in marketing. However, thematic dispersion, methodological diversity, and the lack of integrated analytical
frameworks have posed challenges in identifying its fundamental dimensions and functions in marketing. The present study
aims to provide a comprehensive understanding of gamification applications in marketing.

Research Design: This study was designed based on an interpretive paradigm and an inductive approach. In terms of
nature, it is descriptive-explanatory, and in terms of purpose, it falls under developmental research. The study employed a
combination of systematic review and thematic analysis approaches. Accordingly, 53 selected scholarly articles from
reputable international sources were collected and coded and categorized using Braun and Clarke’s thematic analysis
method. To assess the reliability of the qualitative analysis, the “inter-coder agreement” method was applied.

Findings and Conclusions: Four main themes were extracted, including: “General Marketing,” ‘“Branding,” “Consumer
Behavior,” and “Digital Marketing,” each encompassing multiple conceptual codes related to the functions of gamification
in marketing. The results indicated that gamification, by creating interactive, motivational, and emotional experiences, can
play an effective role in customer acquisition, brand loyalty, enhancing digital engagement, and improving consumer
experiences.

Innovation: The innovation of the present study can be explained at three levels: methodological, by integrating systematic
review and thematic analysis to enhance the depth and coherence of findings; theoretical, by identifying four key themes
that provide a comprehensive depiction of gamification functions in marketing; and practical, by offering actionable
insights for designing marketing strategies and enhancing brand effectiveness. This study, while strengthening theoretical
literature and identifying gamification functions in marketing, also proposes diverse research and practical avenues for
future development in this field.
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