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Abstract

Background and Objective: The commitment of companies to create a strong and competitive brand in the perspective of consumers
has become one of the main priorities in the organizational environment. A positive brand image is one of the key factors in creating
loyalty and increasing consumers' willingness to buy. In today's competitive world, service standards and brand communications have
been considered as a tool to increase customer trust and strengthen the position of brands. This research was conducted with the aim of
investigating the effect of service quality and brand communications on brand image and its role in purchasing willingness.

Research Methodology: The present research is positivist in terms of paradigm. Therefore, in terms of approach, it is classified as
quantitative research. Also, this research is an applied and descriptive survey-type research in terms of purpose. The research tool is a
questionnaire that has been extracted from the literature of previous studies. This questionnaire was distributed among the research
sample after reviewing and confirming its validity and reliability. Data were collected from the statistical population of Samsung
mobile phone users in Tehran. Data analysis was performed using structural equation modeling and SmartPLS3 and SPSS software.

Findings: The research findings show that service quality and brand communication have a positive and significant effect on brand
image. Also, brand image does not directly affect customers' willingness to buy, and customer loyalty plays a mediating role between
brand image and willingness to buy.

Conclusion: Based on the research results, companies can create a better image of their brand in the minds of customers by focusing
on improving service quality and brand communication, and in this way, increase customer loyalty and their willingness to buy. These
findings can be very useful for developing marketing strategies and strengthening brand position in competitive markets. It is
suggested that future research should examine these relationships in other industries and geographical areas and analyze cultural and
social factors affecting customer loyalty.

Innovation and Originality of the Research: This study examines the results of some previous studies that have presented
contradictory results in the field of the impact of brand image on brand loyalty and also in the relationship between brand image and
purchase intention. This assessment can significantly help to better understand the relationship between brand communication and
service quality with brand image and also the relationship between brand image and brand loyalty and purchase intention. Therefore,
the present study has identified the gaps in this field and this can be a strength for this study to help fill these gaps by empirically
examining these gaps and providing new evidence.
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