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Abstract

The “vampire effect” refers to a phenomenon in advertising whereby the dominant presence of a celebrity or a visually
striking element diverts the audience’s attention away from the advertised brand or the core message of the advertisement.
This effect may result in diminished brand recall and overall advertising effectiveness. The present study seeks to
conceptualize and clarify the vampire effect by examining the adverse outcomes associated with the use of celebrities in
advertising. Methodologically, this research is applied in nature and was conducted through a survey approach. The
statistical population comprised all customers of LC Man clothing in Tehran, from which a convenience sample of 384
individuals was selected. Data were collected using a questionnaire encompassing seven dimensions and 31 items. The
questionnaire’s validity was established using both face-content and construct validity assessments; its reliability was
confirmed through the calculation of Cronbach’s alpha and composite reliability coefficients. Data analysis was performed
using the partial least squares (PLS) method in Smart PLS 3 software. The findings indicate that the vampire effect exerts
a negative and significant influence on brand attitude, memory accessibility, visual attention, and purchase intention.
Additionally, celebrity—brand congruence moderates the relationship between the vampire effect and brand attitude, while
brand attitude, memory accessibility, and visual attention each have a positive and significant impact on purchase intention.
Furthermore, high-quality images were found to moderate the relationship between visual attention and purchase intention.
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