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Abstract

Purpose: Given the rapid growth of electronic waste, depletion of natural resources, and increasing environmental
concerns, refurbished electronic products—particularly smartphones—have emerged as a sustainable and cost-effective
alternative. However, consumer acceptance of these products remains a significant challenge, necessitating a deeper
understanding of the psychological and social factors influencing purchase intention and behavior. This study aims to
explore the psychological and social mechanisms underlying the intention to purchase refurbished smartphones. The
theoretical framework is built upon an integration of two prominent models: Ajzen’s Theory of Planned Behavior (TPB)
and Schwartz's Model of Altruistic Behavior. Accordingly, the effects of variables such as Attitude Toward Behavior,
Subjective Norms, and Perceived Behavioral Control (from TPB), along with Awareness of Consequences and Moral
Norms (from Schwartz’s model), were examined in relation to purchase intention. Moreover, the influence of purchase
intention on actual buying behavior was analyzed to provide a comprehensive view of the consumer decision-making
process in this context.

Method: This study is descriptive in terms of purpose, applied in orientation, and survey-based in research strategy. It is a
cross-sectional study, and data were collected during the fall and winter of 2024 using a standardized questionnaire derived
from the literature. Given the unknown size of the statistical population, Morgan’s table was used to determine the sample
size, resulting in 400 completed questionnaires. The statistical population of the study consisted of Iranian consumers of
smartphones, and the sampling method employed was convenience sampling. To analyze the data and test the research
hypotheses, inferential statistics, structural equation modeling (SEM), and model fit assessment were used. Furthermore,
the Smart PLS software was employed in two stages: first, to assess the model fit, and second, to test the research
hypotheses.

Findings: The results confirmed all six hypotheses. Attitude Toward Behavior, Subjective Norms, Perceived Behavioral
Control, Awareness of Consequences, and Moral Norms were all found to have significant and positive effects on
consumers’ purchase intention. Furthermore, purchase intention significantly predicted actual buying behavior. Among
these variables, purchase intention was the strongest predictor of buying behavior, while Attitude Toward Behavior had the
most substantial impact on purchase intention.

Conclusion: The findings suggest that promoting the purchase of refurbished products requires efforts to strengthen
consumers’ positive attitudes, enhance subjective and moral norms, and increase awareness of the environmental and
economic consequences. Therefore, it is recommended that policymakers and marketing managers support these goals
through education, responsible advertising, and the development of trust-building mechanisms—ultimately fostering
sustainable consumption in society.

Keywords: Altruistic Behavior Theory; Buying Behavior; Refurbishment; Smartphones; Theory of Planned Behavior
(TPB)
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