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Abstract

Objective

This study examines the export performance of medical equipment to Gulf Cooperation Council (GCC) countries and identifies critical
success factors. Given the healthcare industry's vital role in service quality improvement and its rapidly growing global market—
particularly in the Gulf region — this sector has attracted significant attention.

Methodology

Employing a mixed-methods approach, this research combines quantitative and qualitative data collected through structured
questionnaires, semi-structured interviews, and secondary sources. The study population includes medical equipment exporters,
importers, government officials, and industry experts across GCC countries, selected for their pivotal roles in export dynamics and the
unique characteristics of the Gulf market. Purposive sampling was used for qualitative interviews, targeting individuals with extensive
expertise in medical equipment and Gulf market operations. Quantitative data from questionnaires were analyzed using descriptive
statistics (means, medians, standard deviations) to identify export performance patterns. Regression analysis was applied to assess the
impact of independent variables (e.g., production costs, exchange rates, trade regulations) on the dependent variable (export
performance).

Findings

Results indicate growing medical equipment exports to the Gulf region, particularly Saudi Arabia and the UAE. Economic factors
(exchange rates, production costs) and non-economic factors (health regulations, cultural sensitivities) significantly influence export
success. Key strengths include developed healthcare infrastructure and rising demand for advanced medical devices, while major
threats comprise intense competition and regulatory changes.

Conclusion

By providing a comprehensive analysis of challenges and opportunities in the Gulf market, this study helps manufacturers and
exporters develop optimized strategies for export growth. Regression analysis confirms that strategic management of costs, exchange
rates, trade policies, and product quality enhancement can substantially improve export performance in this region.
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