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Abstract

Background and Objectives: Electoral advertising in Iran plays a
crucial role in political participation and national and local decision-
making. Political marketing, through scientific principles and
effective advertising, can influence voter behavior. The main
challenge in the Kermanshah elections is identifying the advertising
challenges faced by candidates and proposing solutions based on
political marketing. This research aims to identify the advertising
challenges of parliamentary and Islamic council candidates in the
Kermanshah electoral district, grounded in political marketing.
Methodology: This research is applied in purpose and qualitative in
execution. The participants include experts (academic specialists,
candidates, and former parliament representatives of Kermanshah).
Sixteen individuals were selected through the snowball sampling
method until theoretical saturation was achieved. Data analysis was
conducted using thematic analysis.

Findings: The results identified 51 initial codes grouped into 22
themes and ultimately classified into six main categories: Social
participation (e.g., use of celebrities, misuse of media and
advertising tools, voter segmentation, neglect of political
commitments and MPs’ authorities). Candidate/party positioning
(e.g., misuse of intellectual symbols, religious symbols, revolutionary
symbols, and incorrect branding). Candidate environmental focus
(e.g., emphasis on environment, incorrect market segmentation, and
voter division errors). Partisan and political tools (e.g., overlooking
partisan tools and political lobbying). Inadequate financial
strategies (e.g., lack of fundraising strategies and financial
incapacity). Misanalysis of candidate competition (e.g., pre-election
competition and competitor analysis). Campaign focus (e.g.,
comparative advertising, fake polling, smear tactics, destructive
political advertising).

Conclusion: The findings revealed that electoral advertising in
Kermanshah faces challenges such as weak social engagement,
inadequate financial strategies, and a focus on destructive advertising.
It is recommended that the effectiveness of advertising and voter
participation be enhanced through political marketing training, the use
of digital tools, and fostering trust.
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