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Abstract:

Corruption as an inevitable and abnormal phenomenon has existed
from the past until today, and it seems that wherever there is a degree
of discretion, the existence of corruption is considered inevitable. The
purpose of this research is to identify the factors affecting the
tendency of sellers to commit corruption in the sales unit. In terms of
method, the current research is qualitative research, in terms of
approach, exploratory, in terms of goal, applied, in terms of paradigm,
interpretive and its method of analysis is theme analysis. The
statistical population of this research is 15 experts and activists in the
field of sales with more than seven years of research-related work
experience. To select the participants, a judgmental purposeful
sampling method and a snowhball strategy were used, and 15 experts
of the sales unit were interviewed by following the rule of theoretical
saturation. The data collection tool is an in-depth interview. To
analyze the interview data, the theme analysis method and the Brown
and Clark strategy were used. To check the validity and reliability of
the research, reliability method and participant feedback method have
been used. The analysis of the interviews led to the identification of
three overarching categories, which are: 1. Individual factors
(including weak belief in morals and personality traits). 2.
Communication factors (including inappropriate interpersonal factors
and weak organizational communication) are included. 3.
Organizational factors (including inappropriate job conditions,
inappropriate work process, weak supervision and unfair payment
system); A total of 3 overarching themes, 8 organizing themes and 32
sub-themes were identified in the process of data analysis

Keywords: corruption, seller, seller corruption in the sales unit.
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