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Abstract:

Although life insurance plays a fundamental role in the growth and
welfare development of countries, compared to the world average,
buying life insurance has a low share in Iranian society. In this
situation, improving the insurance literacy of the society can help to
stimulate positive insurance tendencies. However, few studies
conducted in Iran have focused solely on measuring insurance
literacy, and little is known about the effect of insurance literacy on
the willingness to purchase and maintain life insurance policies.
Therefore, this study investigated the direct and indirect effect of
consumers' insurance literacy on life insurance purchasing decisions
to fill this gap. This study is applied concerning its intended
audience and employs a descriptive-survey approach. The research's
statistical population consisted of 98,625 individuals who purchased
life insurance from Sarmad Insurance Company. The sample size
was determined by Krejcie-Morgan table of 384 people. The
research tool included a standard questionnaire that was distributed
through an online survey using systematic random sampling. Data
analysis was also performed by structural equation modeling and
path analysis with Smart PLS 3. The findings showed that insurance
literacy directly and indirectly through increasing benefits and
reducing perceived risk, as well as improving consumers' confidence
in insurance and strengthening their favorable attitude, increases life
insurance purchase intention. Insurance companies can have a
significant impact on choices through consumer choice architecture.
Therefore, policy makers must ensure that insurance literacy is
included in the educational programs of the people of the society.
Keywords:Insurance literacy, Trust, Perceived benefits and risk,
Favorable attitude, Purchase intention.
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