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Abstract

Purpose: Research in the field of consumer behavior has mostly focused on
the positive attitude about brands: while the evaluation of negative
emotions from the brand has been neglected. One of the most important of
these negative emotions is brand embarrassment, an emotion that people
usually try to avoid, but which is widely present in everyday life. Therefore,
the current research was carried out to identify and analyze the antecedents
and consequences of the phenomenon of brand embarrassment in
consumers.

Methodology: This research is applied in terms of purpose, and terms of
data collection method, it is survey and exploratory, and it has a
comparative and inductive research philosophy. The statistical population
of the research consists of experts including senior managers and private
marketing managers of organizations whose sample members were selected
using the purposeful sampling method based on the principle of theoretical
saturation. The data collection tool is in the qualitative part of the interview
and the quantitative part of the questionnaire, the validity and reliability of
the tools were analyzed using content validity and intra-coder inter-coder
reliability for the interview and content validity and retest reliability for the
questionnaire, respectively. In this research, the content analysis and coding
methods were used in the qualitative part, and the fuzzy cognitive map
method in the quantitative part for data analysis.

Findings: In this research, the findings of the qualitative part include the
identification of the types of antecedents and consequences of the
phenomenon of brand shame, which include customer persuasive
knowledge, ideological incompatibility, the atmosphere of society's tastes
and interests, fashion orientation, the phenomenon of influenza, the amount
of personal consumption, the eye and eyes of consumption. The factors are
related negative experiences, non-adherence to social obligations and
generation gap in brand image. Also, the consequences or subsequent
factors of the phenomenon of brand shame in customers, brand aversion,
brand change, brand fear, reduction of brand social power, reduction of
brand conversational power, stimulation of customer coercive power,
negative word of mouth advertising, perceived social isolation, brand
shame Public (concealed consumption), shame of the private brand (stop
consumption). And the findings of the quantitative section are related to the
prioritization of these factors..

Conclusion: Based on this, the most important antecedent of the
phenomenon of brand shame is the negative experiences related to the
brand, which is a destructive factor on the customers' tendencies and
behaviors, and is shown in the form of rejection and retaliation from the
brand, reduction and cessation of brand support. Ignoring this factor can
cause brands to fail and not even have a say in today's highly competitive
market. Also, the most important suffix of the brand shame phenomenon
shows itself in the form of perceived social isolation.t.

Keywords: Brand avoidance, brand embarrassment, public
embarrassment, private embarrassment, negative brand emotions
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