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Abstract

Purpose: Financial competence can be defined as a combination of
knowledge, skill and ability of the company to earn Income from its business
and management resources and fulfill future obligations. in other words,
financial competence means the ability of an insurance company to fulfill
short-term and long-term financial obligations, as well as the continuation of
profitability in compliance with legal requirements. Therefore, the financial
competence of insurance companies is considered one of the important and
strategic issues in the insurance industry, considering the large number of
underwriter and the wide range of stakeholder who have common interests
with insurance companies, designing a model that is able to predict the
competence of insurance companies, is inevitable and is of interest to the
institutions supervising the insurance industry. The main attention of the
supervisory body to the ratio of financial solvency, which is a retrospective
ratio, and its attention is only to the ability of the insurance institution to
fulfill obligations and cover risk, the need for a standard that shows several
dimensions, including profitability, liquidity, ability to fulfill obligations It is
necessary, due to the lack of a specific framework for determining the
financial competence of Iranian insurance companies, and in the present
study, an attempt has been made to provide a systematic framework for
determining the financial competence of insurance companies in Iran.

Method: In terms of its purpose, the current research is one of the
developmental researches, and to conduct the research, the qualitative
research method was used, and among the qualitative research methods, the
meta-composite method was used. In order to achieve the goals of the
research, 337 articles were reviewed in the period of 30 years (1994 to 2023)
and finally 76 articles that got the necessary points were analyzed using the
metacombination method of Sandelowski and Barroso.

Findings & Conclusion: After the implementation of Shannon's entropy
statistical method, the importance coefficient and information load related to
different dimensions of the model show that in the technical aspect of
insurance

The findings of the research presented 58 indicators, 15 components and 5
dimensions to determine the financial competence of insurance companies. In
the end, by using Shannon's entropy method, the amount of support of the

previous research findings from the current research findings has been
determined. In the technical dimension of insurance, in the order of
Underwriting and paid claims, in the dimension of marketing and market
dominance, in the order of competitive conditions and diversity, in the
financial aspect of insurance, in order of the quality of assets, financial
flexibility, profitability, risk-taking and capital adequacy, in the dimension of
corporate and managerial governance structure, respectively, the component
of the characteristics of the board of directors and the CEO, ownership
structure, corporate governance committees and the characteristics of the
independent auditor, and in the dimension of macroeconomic factors and the
operating environment of the insurance industry, respectively, the
components of macroeconomic factors and the operational environment of
the insurance industry have the highest information load and importance
level. The results show that by using the dimensions, components and
indicators presented in this research, it was possible to identify the financial
competence of each insurance company, therefore, it evaluated the ability to
fulfill obligations and continued profitability of the companies and can play
an important role in evaluating the performance of insurance companies. by
the supervisory body.

Keywords: financial solvency, financial soundness, financial
competence and insurance companies.
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