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Abstract

The present study was conducted with the aim of identifying the
indicators of the antecedents of brand aversion using a meta-
composite approach. The research method is considered practical in
terms of purpose and exploratory in terms of method. The method
used in this research is a mixed exploratory research method with an
emphasis on qualitative data. In such a way that the indicators are
first identified through the meta-combination approach and finally
the indicators are prioritized using the fuzzy Delphi method. The
statistical population of the research in the qualitative part includes
articles and theses that are on reliable domestic and foreign
databases, and in the quantitative part, it included 28 experts
(professors and faculty members of the university) in the field of
branding. . The sampling method has been selected as targeted
sampling. In order to analyze the data in the qualitative stage, first
the articles are entered into the Atlas ti software for coding, and in
the quantitative stage, the indices are prioritized using the fuzzy
Delphi method. The results of the findings in the qualitative stage
led to the identification of 4 main categories and 18 sub-categories,
which in the fuzzy Delphi stage was disregard for social justice in
the first place and lack of social responsibility in the second place
and mixed marketing deception, negative recommendation
advertisements, dislike , anger, subjective norm, competitor support,
humiliation, brand complaint, brand retaliation, brand
embarrassment, brand revenge, brand disconnection, negative word-
of-mouth, consumer pride, consumer narcissism, and symbolic
dissonance, respectively. They ranked third to eighteenth.
Keywords:  antecedents of brand aversion, negative
recommendation ads, brand complaints.
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