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Abstract

The main goal of the research was to Design and explain the
expansion model of digital entrepreneurship in private companies
in Kermanshah. To achieve the goal, a mixed method was used,
where data was collected in two stages. In the qualitative part,
using semi- structured interviews with 32experts who were
selected by theoretical sampling. In the qualitative part, the
combination of the four- stage framework and the six ley questions
model was used to check the validity, and the within- subject
agreement method was used to check the reliability, and finally,
using the systematic model of strauss and corbin, the components
of the digital entrepreneurship development expansion model were
using in the form of a conceptual model was drafted. Based on the
categories obtained from the qualitative stage, a questionnaire was
designed and distributed through a random sampling with the
participation of 211 among managers and owners of private
companies in kermanahah. In the quantitative part of the research,
using confirmatory factor analysis and the use of factor loading
criteria, cronbachs alpha coefficient, composite reliability, average
variance explained and the significance level of bartletts test, the
validity of each of the components of the obtained model was
examined in the qualitative part. The results indicated the validity
of all components of the paradigm model.
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