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Abstract
The final goal of the current research was to present the

blogging model of sales in social networks. The review of
research literature shows that sales blogging is used as a type of
marketing strategy in the field of e-commerce and online sales.
This method is composed of the combination of the words
"blogging" which refers to the activity of creating content and
writing content in a blog, and "selling" which refers to the
promotion and supply of products and services to the targeted
through different channels. In this How a person or company
selling their goods or services uses blogs as an effective tool to
provide interesting and useful content about their products or
services. The research method of this research is descriptive in
terms of purpose and qualitative in nature. In this research, with
the help of database tools, the 5-factor model of Strauss and
Corbin (1998) was extracted using semi-structured interviews
with experts until the saturation limit was reached, which
included 542 codes in the form of 35 subcategories and five
main categories. The results obtained from this research can be

used in most brands and personal or company online stores that
are interested in selling on social networks.
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