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Abstract
Since the online banking industry is rapidly changing and

evolving, and the market for attracting and retaining customers
in this area is very competitive and dynamic, and due to the
growing growth of technology and gaming culture in society,
gamification as an innovative tool in digital marketing And
attracting customers in this area has been taken into
consideration. This research examines and designs a digital
marketing model focusing on virtual gaming (gamification) in
electronic banking. The purpose of this research is to develop
strategies that help increase customers and improve user
experience in online banking platforms. The statistical
population of this research includes all the documents and
documents that are as articles, books, theses or scientific reports
in the world's prestigious scientific databases regarding digital
marketing based on virtual gaming in electronic banking. The
sampling method was full enumeration using the prism and
CASP techniques. Also, for evaluation and scoring based on the
Critical Assessment Skills Program (CASP), five academic
experts were used, including university professors in the field of
business management with a focus on marketing. In this
research, the method of library studies was used to collect the
primary data and with the fishing tool. Also, the results showed
that the causal conditions influence the marketing of the game;
Game marketing and intervention and contextual conditions
have a significant impact on the strategies and research
strategies on the outcomes among the customers of Bank Sepe
Shahr in Tehran.
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