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Abstract

In recent years, the positioning strategy is considered the most
important indicator in the business development of service
companies. It is important to pay attention to the positioning
strategy and competitive advantage to increase the business
performance of these companies. In the meantime, the increasing
competition among companies has made them look for new
sources of differentiation. In this study, an attempt has been made
to determine the effect of the positioning strategy on the brand
equity through the perceived experience of the customers of the
office furniture industry in Tehran. The current research is a
survey research in terms of its method and an applied research in
terms of its purpose. The statistical population of this research is
the customers of the office furniture industry in Tehran. The
sampling method was based on simple random sampling. A
standard questionnaire was used to collect the required
information. This research is based on structural equations and
LISREL software was used for data analysis. The results of this
research indicate that design-based differentiation, quality-based
differentiation, and brand image-based differentiation have a
positive effect on brand equity. In addition, the results showed that
price-based differentiation had a positive effect on brand value.
Also, the results showed that positioning strategies have an effect
on the special value of the brand through the perceived
.experience
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