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Abstract

The purpose of this research is the impact of predicting sustainable
competitive advantage with emphasis on the mediating role of human
resources development. The current research is applied in terms of
purpose and descriptive-survey in terms of nature and method. The
statistical population of this research is 2500 employees of small and
medium companies in llam province, the statistical sample of 333 people
was selected using Cochran's formula for the first half of 1401. The data
was collected using standard questionnaires, which the validity
(convergent and divergent) and reliability (factor loading, composite
reliability coefficient, Cronbach's alpha coefficient) of the measurement
model show that the model has good validity and reliability. . Based on
the results of hypothesis testing by SMART-PLS software, knowledge-
based leadership has an impact on sustainable competitive advantage and
innovation climate, human resource development has an impact on
sustainable competitive advantage and innovation climate, innovation
climate has an impact on innovative work behavior; Innovative work
behavior has an effect on organizational innovation, organizational
innovation has an effect on sustainable competitive advantage, finally,
human resource development can play a mediating role in the influence
of knowledge-based leadership on sustainable competitive advantage and
in the influence of knowledge-based leadership on the atmosphere of

innovation.
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