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Abstract

Organizations with an organizational resilience approach in human
resource management as a unit that has the greatest impact on the
effectiveness of organizational growth. At first, the indicators
related to organizational resilience in crisis conditions have been
extracted by in-depth study in the theoretical literature and the
backgrounds of previous studies that investigated organizational
resilience in crisis conditions. Then, using the fuzzy Delphi
method, we screened the set of identified indicators, and finally 18
indicators were identified as the main indicators in the
organizational resilience approach to provide the electronic human
resource management model, after that, using the AMOS method
(model structural equations) the desired model has been fitted to
know how organizational resilience indicators can be understood
for the configuration of the electronic human resources
management model. Then, using the fuzzy AHP method, the
indicators were ranked. The statistical population of the research
consists of university professors and relevant experts, managers
and senior experts in the field of e-business who have expertise in
the subject of research, since the group of experts is used in this
research. The results of the structural equation model showed the
good fit of the model, and the results of the fuzzy AHP showed
that the most important indicators are: knowledge management,
information sharing, responsiveness and adaptability,
organizational commitment, predictive power, flexibility,
creativity, and agility. Organization.

Keywords: Electronic human resource management, crisis
conditions, organizational resilience, resilient organization,
organizational adaptive capacity
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