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Due to internal and external organizational pressures to adapt and implemeny <l lus Jascio o) 0,5 cpin slocadled a0 13| ans iz o

environmentally friendly activities, attention to the concept of
green factor has been proposed. Green human resource
management and green behavior are examples of such measures,
therefore the aim of this research is to provide a green human
resource management model with an environmental
sustainability approach. It is a survey type, the statistical
population of the research consists of managers of the country's
social security organization, the sampling method was non-
probability sampling, with targeted selection and with maximum
diversity or heterogeneity, the sample size in this research was
based on the saturation index. An opinion was equal to 20
people, the measurement tool was an open interview and was
analyzed based on three stages of open, central and selective
coding, the results obtained from the analysis of qualitative
interviews show that the formulation of the green human
resource management model with an environmental
sustainability approach in the organization The country's social
security consists of 102 open codes and 11 core categories.
Finally, it can be said that the attention of the managers of the
country's social security organization to the category of green
human resources management can help in improving the
organization and its sustainability as much as possible. Keyword
green human resources management, environment,
environmental sustainability, social security organization
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