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Abstract

The aim of the current research is to design a model of a
heterogeneous co-creating ecosystem in the tourism industry
from the perspective of experts, managers and employees,
customers and tourism agencies, which is based on the data
theory of the Strauss and Corbin Foundation. Using the
purposeful sampling method, semi-structured interviews
were conducted with three groups of experienced experts
including 21 managers and employees of Shiraz hotels, 15
customers and 15 managers of tourism agencies. The data
was extracted and analyzed in three stages of coding (open,
central and selective). The result obtained was 29 general
categories, which in the form of a paradigm model include
causal factors (customers' co-creation, suppliers' co-creation,
managers' co-creation, employees' co-creation), contextual
factors  (customers'  personality  traits, employees'
characteristics, technological advances) hotel, characteristics
of managers and industry characteristics), intervening factors
(obstacles related to the hotel, barriers related to the industry
and national barriers), strategic factors (improving
communication mechanisms with  ecosystem actors,
improving communication mechanisms between ecosystem
actors together , increasing the satisfaction of ecosystem
players, clarifying the processes of providing services to
customers) and consequences (consequences for the hotel,
consequences for customers, consequences for employees
and consequences for the society). The operationalization
process of the homogeneous heterogeneous ecosystem model
and the relationships between categories and their

dimensions are depicted by this model.
Keywords:

Ecosystem, Creation, Tourism Industry, Foundation
Data Theory

84Sy
Caio 3 ool oo (Sedl S| Juo (oLl pob Giaghy Gan
gl ol s ghte QIS5 e oS Sl (6S08
b ol oids odlai] ymyeS g (sl yidl Slis odld &y ylas I a5 03 (6,550 )S
Jols ajos b lhlaislo jldted dw b diedis (655 diges (g, jl odliml
A0 g glmde 5 )50 b lo Jin (LS)8 5 e 58 TN
o3y ol Jos 4 4l jlisle aey slo anlas (6,555 lowslil olpe
5 o SRS abs s aw (o o] s g a1 5 405 gl o
Jae LB 3 oS 59 IS (¢ Aghe YA sdal sty a8 )5 )3 (bl
B ase Gl or olyite Gl ea)le Sl Jold el
e o (Shg)s) e Jeloe (L) a8l oo e 28] o0
sl (Shy (o (SSIeSS iy S Gl (Shy pbyiie
Slyo i Jin @ bgpe glge) S dlblaa Jalge (cuio slo (Shy 5 olpe
b byl gyl g sl sl )l)ayenly Jolse e @lge g ot & by
o2 bS] LS5k L G)ls 5 sl i) qetunmsST o505k
@ ol all banlp gilo Bad et (LKL cols) il
5 O sl ey (olyde gl ey o gl dely)laaaly 5 (b nte
OSebl piunwgST Jao (il Slles duld i8S gl (arels gl oly
218 e & Jho ol bawgs s o sl g s dlgio oy by, 5 (8] o2

ol 0 A

SIS slaely
;@n;\:q#céﬁébfWu&}TﬁgM}fl

h_hosseini@pnu.ac.ir:Jgwwe suw g Jaos s



QM)JJ}T&&LMf‘JM@‘Jb‘_;)\fu&M}Mev\ruj)\fj:hﬁL;A@;M}Wy‘)ﬂ}diﬁg-éy.}ﬁwf

» 51 (Gautam, 2017) (GALLUP, 2018)
Sy 5l g 3815l e Gladiad ST (b
el %0bl uianwsST ] g o3linl ylojen g
» ol=ind o opl » (Read, 2021 & Ranjan)
28 o Shil a1y 0gs mbe Sloj (g)lilin Cuio
Cgpd Obyide 5l 3590 (55 4 (alitwd (gl oS pe
oleand b 8l ob g 6, Ken . (Sigala, 2012)s)
Sl 5 BB 3 5 Sen 5 bl pilis i 3

(Skarzauskiene, o ul 5 Lsand
;1.Maciuliene, & lvanova-Radov, 2019)

G dp (69l plo b ol pleal g oyl el ()b
oo o3l b ales 5l dlize gl ol 5l 1) (g K53
S i o 45 3l v pogie sl o3l )8 5L
oy e 45 255 o Jali |y (oLl oo 5 (s
@l a5sS an Ll plojle jd b oyl ply Canl pho sl
et 531y laied b ()] S pitie 3B (sl ogdll
Sy 1) & > ‘OLo)’L» &S Canl OT on)L.) “_5..)).9] o~
Lo glojls S cmen & 25l oaljd 298 (S, (4l )
SIS M (o 3l o ol sl bae 35 (gl Wb
3 ecsiio Ly oSS Jolss sl (ol il 11 L
sbylsloy; ol_:f)lf ey sla ‘_)»)9_91 )yl ales
G0 jelale & bles sl )Y mlie plo 5 SleMbl
Ol sla coild o b ylgel 1) 263 Wb LQ;T RS
= sle clJld cuddse ol bl opl e Gudas
3 e el oyl ol (595 Slojl jlate 5| 3l
= 09 ylojLuw )S)N sk ui‘:)')l «shyls OUS)K KVN
Al QLS l j lednd H503 dxgie Gllde 4
Lo <8 b g il Loyl )3 030 b s ghay Al
w2l 1) glediad gl Jols g s sl p3Y (L2
Wb olind b 8l o (Terblanche, 2014) s

S8 8

LV R
Canimo ) oy Ll Ol S s 09l
AdNer, ) cul asl il ol oanl job 4 o, RK55,5
5 Syt Ghjp) el s ol 4 dg pas (2017
P byide Gl Vb gle abie b (ad alse
P (o Bl (o0 (§)5B)S o I (pdS0 oS > i
Aot (gyide G (6 ayia 48 Cuol o 01y Mee
sk il Ve B Y Colpo 4 audB gy s ) Cows
Liojls 395 b yitie Lais (gl b Jin bl ol 53 ol
Lol it Lagl 1 5590 (35,1 b cslizo 5 plos
Sles slm mlio U cwbio LGl il
(Li & Garnsey, (Chen, 2013 & Chen)
Galunic, & Eisenhardt) _I,b L «,ke 2014)
A 390 Sloas U Jgame ¢ adl)l 4 066 (2000
odliul da awlS ool o alde (la ol (S it
» (Read, 2021 & Ranjan) ceul ;s gbojl
P8 (ol piie) A1 Jalds ladind (6)K53)5 Canio
(Edvardsson, Tronvoll, & Gruber, </, s
aiye g oleds B aul))) La S -5 2011)
& Huetten,  Antons) (YL 5.8
& Letaifa) o ,» L, 4 (Breidbach, 2019
oimnwsS| 5,55 > i (REYNOso, 2015
imnsS| S 2 eiomen 5 S0ASG Cudgipe p oladiad
&2 2 olid JLsb 8l 5 gyl Sen ) 43U
Sl 5398 Lo i 5> (b yidie 13 de Ll
L oS et w5 J(Pansari, 2016 & Kumar)
5 S lanl a4 Lol Glanl ogw ob g olaind () Son
S| Cssl pigS] pogda (lod bl Cund IS
a obiwd LSl oles @ 095 a5 Cowl Slaaind Jolis
Glaalay sliws gy g )l 1y HLs ke ae Glaal
oo oldd b J )3 a8 (o 08 )lie oa b S yiie
4 50 ol b s tdlanl 4 Jin oS o 5 ] azly
Loureiro, S. M. ) s, salgs ols ks )90 Cojo
oy (C; Romero, J; Bilro, R. G, 2020
Sl Gl gl (3890 oB0d pl b (6,850 )5

Xy o paouds 1y oy Coje a4 oliwd gy leaisd



Quarterly Journal of Advertising and sales management

Vol 4, No 1, Apr-May 2023, (351-364)

o 5 A 050 &S (g s A p25 B SaS
5 L2 ySgy dn jloolaiwl Uy Jun j0 oS cuwl (pl 008
131y (6,508 s lxityd Glaal s o Lol
EolBg0) guan (8] o8 (Sadl piuusgST ol w1l8
adlge g olal ol (lolid g gy iojls Jlgw cnl 4
E5B3,S x> 28] o (Kabl s slo
L ogi 0ai 6 yglaen (slmodls I by oyl 13 a8
SB35 By ilisie (6l 09,5 b (Bree ladlas
390 Olyis 4 jlwd slo Ja g Cusl o3y 0500 (b yie
5 S Lo (S5 Ly sl o ] adllas ol (gl

) o &l leald e
Olye b3 (s adllbn 5 (Y-10) ollSen 5 o3 e
02 4t oS S s 555035 (5558 o (8
L ooy Jobo 53 glejlr 4y (5,55 oS il aidly cows ol
Slae s ipen g Cunl 0392 olyon (V90 gy
S35 ) 5 ISy S ] 3505, (5,55
sbab ojgyel (il oo o Cunl (S9iS pas )3 Cuidsge
S ol 3 & Canl otinugST (L8 dpglojl cullad
Mo Ly 0050 b (055 ol 1 il csla,
ol el dtanly (SouSs 4 (o3b 39 b Ll gl 5 150
T LSy e pianwS] 3509, 53 (295 4 alie
Ao ) )Ly oS wisS1 2,509y ol 0
5 Gl a8l jools , B claaad e cly, 0%
U ol 33l cind p3 @l s sbol aiejls ¢l (65,
S oL LSy oS slos 4 st (5,5 L ailgn
SIS b L dgs imgiy p3 (VYY) (e 5 (L3
» sloinl g ooladl (55,0 slsul o (g yiibe ¢S )lin
8 ) iy 45 A5 0313 5L (LS gnS agussS|
Cto 31 (elainl g (oluaidl (3] slonl g ol yiie
J—slos 9 (55—551 85k j o)1 3925 (5l ne
Olie 2 S S Sy 93 (lyie 4 5o (S lbancl>
a dlpe Gladd S ;i 8 (ol yaie 4 S0
3 Sl Gloj o3l 3 K835 sla ]
Joe 1yl (SaiiS Joiss S1 eigiy (ool by

9958 9 Ol Cu 0 doliuad

353 9ar 5 )1 (583 Cario CuliBge (ol
295 0 3y Caio ol 4 oL sl s ool )5
slsol el lind b o 81 oo (Freeman, 1984)
Ilede & ol 5 (b yide sbajls Loyl ) > o
\Voyer, Kastanakis) ceul sbs b J» Gl
(Rhode, 2017 &

5 (o3luai8l axwgi o (gl ojlasl 4y (6,50 )5 (o dliwe
Slplo |y o Gblbalasl a5 5 )l coenl b ygis clos]
(Lal Moghaz & s sleslgipls Spels
oleslw bl 4 495 L o) Bagherzadeh, 2022)
952 SE,5 cud b g caplin Jlai I Sler (o K5 5
5l Glawlie calis cpla dagi b bl Ll los oS 03
Glysd d d gy pae ol o odlaiol bs Jia cod b
pie Lol slb 0)93 5> Cund aljEl oljitie lajls
SleaSb plis pae lead po Blal Sswed
A3 e bt |y (alags il Callach ladia o e
g S oo 35 p03 o b CotooligS (slossliad 2 By oS
Do oo 48,5 010l wiwwsST IS Ceodw Jbb ey
s o Las Slllae yi8Tladiyd 03 S’ cilo 3925,
Joo) (Bilro, 2020 & ,Loureiro, Romero)
(Fragidis, Koumpis, & (J; Shin, M, 2018
Joo, J; Marakhimov, ).Tarabanis, 2007)
L L 4 (Arman, 2021 & Shafi) (A, 2012
(Dedehayir, 2012 & Mékinen) > S,
E9—o90 Olsme 4 pimmwss] 1, (PaNda, 2020)
Sl oz 50 @)l a4 al w85l > S5yl
W03, S5 oy ) Lol 1 g asgeome 185 oS &
03l )18 4297 3)90 55 1) pitangST ) (olitws ) 4Ly
PLosl piwgS] 3)90 53 (Sliz Gl j ol pl ) )
a2 ol Slal 3p)lS 5 desgi pogad )3 g ol 0ads
Sl 0ais byl diges cnl 3 1S Jae 5 @olr 3509,
2 o o (K0l pimsngs] Jae Sl ool
hyde o Slaind c8)lie Ly (5855 Caio
e Gloin & (5525 (slo Luilil g e i)l
g ooy gy 1y Ul g8 M Wl (o SS
il Copde I A 5 (I (slajye (6 drwg


https://www.noormags.ir/view/fa/articlepage/1092556/%D8%AA%D8%A8%DB%8C%DB%8C%D9%86-%D9%85%D8%A8%D8%A7%D9%86%DB%8C-%D9%81%DA%A9%D8%B1%DB%8C-%D8%B1%D9%88%DB%8C%DA%A9%D8%B1%D8%AF-%D8%A7%DA%A9%D9%88%D8%B3%DB%8C%D8%B3%D8%AA%D9%85-%DA%A9%D8%B3%D8%A8-%D9%88-%DA%A9%D8%A7%D8%B1?q=%D8%A7%DA%A9%D9%88%D8%B3%DB%8C%D8%B3%D8%AA%D9%85%20%DA%A9%D8%B3%D8%A8%20%D9%88%20%DA%A9%D8%A7%D8%B1&score=24.0&rownumber=1

QM)JJ}T&&LMf‘JM@‘}‘_;)\fu&M}M@Jyn})\fﬂj&L;A@;M}Ww}‘)ﬂ}dig-éy.}ﬁwf

Gl QLB (295 7503 05k 4 g Conl 485 )L
509 Jhe sl 0355 (g0 |y wepmogST Al )3 oo
oleiizd <8 )Lte glyie b otngy > (V) ol e
S inrsS| 53 $5l55 sl R Blen (sloanyp )
S e sl Lomgpio Jta o) el a3l WS IS
3yn dalln 3oyl 5 e ol sl oy 1] laiind
o1 1l ey o ) ) Caalio )3 81 VY
laidled 5 Lo g pie 5 SLs Lo asily
3 ilize gl b ) (2 g B> plaiind (i jdlen
S92r |y cS)ldie Joo5 oloj Job 3 o Cunl iy
5 629195 colaiind €S Lke e bl 05 48 g0 e
Jice ol g ey L) ) LS s 5 ,Sos ¢ g ydlon
B g Bb ol an 1)) 5 s Jue ladind
o b (sl o a4 g Gl 08 oy il
Cygo 4 |y wimmmogST oo Lol ol aidloy laaind
9 Sl iyl Juo sl 4855 )13 (y 390 o015
ol o s (gjludde 3825 )3 (VOR) lSen
L ol o2 wiwsST (2Ll 3 (Sle ol Gy 4
Son g Slbls )l pikine o3l wb ol a3y G
2l 55 lsiind (lim 039581 (35 2y
P by ola 15y @l b Kb plewss]
o Sl aind o alyl ) (o35)) (sl et g 31 Jalss
5 438l o Bl cilizes S5k G ST 3 (5 8]
5 il a5ed @l S12dl (e Wl o bl o2
P Bl e ey 4 IS ke L Sless Bk
(Y-¥) sy 5 bl el 433155 8 g e olumgussS]
B b ug)slﬂ,m Slodl oS 5 Bun b dgd gy )
092 gy (plwlid 9 GLadind () 4 inosS|
blyd gy (Byme 4 g Gl &y (0 81 o8 ungsS|
5 Cuo b (g JoSo )il (oMol Lyl Jlois !
81y 8l o nguosST olrl )3 (01351 384 pasxie
obeind 38,5y > Ly alols gl sely 5 ol
ol ALslIS STdl ay g3 ym 9 8 b o6yt oo calidre

4 Lourio et al
5 Skarzauskiene et al

S8 8

b a0 05 Giagiy 3 (VIY) o)l 5 el
Sliadss gl olbsely g piuwsS] slp ogrie Jio
Iy edmds 59y LS g oS piamwsST a5l asls o]
P aS WS eobul b eS8 o blgy a4 sy oy
Aly g Aiwgn vp 4o slael olose an S b o
Wb (oo JolSS w2 b igd (o0 485 I3 )3 b oS
e lojle z9og @ Jo cpl )l (S ytie Cudgipm 5
5% > basee 5 (hylS S )lie (g ) (m Y ¥
o La Jooe ol Lol oams (o 5118 (051 5 505k (s
A (295 g Sl 43Dy ST (ogrie Juo
A badb oy toren sl )8 g s Jao LB 8l
Ol b jS et Spguar g 038 dgi (2D 050
355V ol 005 plox] (gl dalllan IS 5 consS ausansS]
. . . . \! T
e Al plois Lysg s Giaggy ) (VY ell
ol & oyl JolS5 33k 31 oSt )3 (55 (9l
A g iyl 0y ool 0y 48 bl Cwd Ao
Shag polis plyis @ l) Gladiad g b jie Coonl ¢ 35)]
ol L b 8l ()5 dtue 5 5 oS S|
J_alg.s L ] Aodgu g 4‘3.31?5.) ]aa.]?) 5 ul.db).) B3
3 gyl dlsul ail s el (ol odos csenl I ol
995 JAe 4B 53005 5 LS g8 ol
Lo wiansST slonl lyie b otmgly 3 (YOIA)
& adllan 4y (gyide €Sl B3k 5l Ik ) geus
dalllas cpl )l By wiwawsST cpl 0 (BB, Coje
eloinl g (oolazdl 55l sl > (g i Sl il 3]
Ol e sl 00D gy (9 08 )3 S b (piy
5L sl el 131 e e 41y ol S
3y90 Jho S (oo dlaidiy ) g 5l (sl oS
21y gyie b sy )90 pugmsST )3 Ll ()2

1 Baghbadorani and Harandi

2 Galateanu and Avasilca
3 Joo and Shin



Quarterly Journal of Advertising and sales management

Vol 4, No 1, Apr-May 2023, (351-364)

plodl ol adllas ol gl odls o Jia ol pie a0l
2 VY obyte 5,800 b 4l ksl des slo anlias
@58 sl Gl 5,800 5 i e 5 (IS8
Culgide (a5 whuswsS| £9d90 4 (a0 Bua 93 |
L as o9 (il g )5 C8g o &5 (2l Sl Jaa
dged i CLEl (iedin) g )laS (65 dged )
adsio b bls)lpn ghis gla odld Koo oS b U (5,8
Al oad a b g )8 s dsie i Laily) 5 Ll by
Jeols (695, 5 wleMbl p3 (opbai gl 5 cdly aolsl
L aalias jl Sopn (VWM )9S 5 (oglyidl)os s
Lty o ol 03y oyloj ceelo O (1SSl & yguns
e Gygc L 00 cdnlias ya e alolBM 4 s
wle SiSo g (ol ads po 39y 51 e vl 0l
ol oalaiwl by odly o 50 4098 5 (ol il oo
BLEHL g ades w)lie @ygam b odly Juloo bl
zl el palie sliss e Lol 155 2l sel 5L slaas
20 9 A il Al g0 90 4y Dg5 Al yo pl Dy 0L 0
8 Ayl pulae a8)S 118 (6555 slo dsie O g
B g s egne 5555 sla atwd By 6)lgd
Jgan (sl 205 g Al Lol dlgie YA IB o
VMBS 5 LS s b gl () 1 el
5 Sl g i Juil g piplael (a3l
Sl )5 )y B yp 590 205 Copgear Sy Grka
axlas OYlgw (39 BAS (o) p ogde sy Hlie]
il Cole, b S Ml (g)glo S sl Lo do
0y 3l o pdy JWSl cony jd Ll d8)S Cyao (64
penlis (B2s b anlias olai o (5510, 5 sl
S Sdngh sy 4l lp niren Cuwl 0 gl Sl
5 Ol S8 Cd puiomad 5 03)S odlitwl b anlas bus
290 9GSy LSSl U plate 05 265 sl oo
Joe aod (6ydy lsebol gl g 2l andh dg2g Saoe
ool 0313 51,8 same b5l 3)50 5 s 5l 5 0 bawgs |,

L «dy
S5 5L (3538 (g gy (58 Algie 0O (il 4 VA
aib (5y9ome ()N Alsye 3 (Lol dgie Ve g c8)8
Sl Jedo o ea i plodl (sla dnlae (ye Ad ik

9958 9 Ol Cu 0 doliuad

S o g ilisee glo o lolid 4 Lings ol ol
4 (g ol €31 winawsST ) o8] ob bl ol
lapaly g ol adej g (Ao g )5 dldlae Jelse o)
ol &350 Jde dbol (6l

2 ONeal pigsST (2Ll diej 3 Sl 4 g |
o1t plol (dmgfy (5SS (6)Kb0)S Cartio )3 (8]
L el @98 ogrge Sliiod s 4 daxgi b g Cunl
9 OBy s jloslasl b g e pllas o (el (g}
ONoals wiugwgST L) )3 IS 186 Jelge ¢ laasuis
slmdyaly g 85 )0 (6)SB3)S Carlio ) (8] o
g pedd Jde cpl a4 oliwd gly cuslis

099

Tre VAT jo0 bsgs )L (gl ol s Cone
S99 ol Sl sasebio 5 gy iy o bl ol 0ad
Coouw &y gyl LS (gl SKmggy o5 (Lol U 2l
)5S Szl o &S Cunl opl Cul aidy ol ol 4y s
Ep )9S S35 Loy g 93985 Yl (g3
Gl g whamgST G105k (391 Kenl 0jo ) (dghy
sl g prizmen g Sl W8S Spgo (8l o b
Sla an s Jood 4 s 0j> ol 1> )b ogle
2 ol 4By (g3l Al A (L8 4la g0
OB @ denlio b aS o)l xw 3ooee iy 02> Budzs
Lol sl 4 ang g oline LIS os 2 3535 L
9 OMSte Ay b 3jb cul g Wl gy |y oS
5 6ol adSug) 4 o 0dd S35 B > ol g Sluwe
ool (o) 183 (65 S S jo olul g Laslyy datn 4SS oo
Tk 3 e (S gl 3 eonlpli Wed (oo 03>
Ol (BUed dnlas STyl sl ools 4y ylas wie pllas
odody sl diej balpd g oo pnl) oo bbb
5 02l o Sanl piusS] il clatoly o Lol
o=l 23S )l5B 698l 3590 5o Jlgs o Latly,
iJgl 09,5309 3 09)5 dw ol Jilod doly gy
EMeazs il L) s by o (LSS g ol
45) olbyidie ipgd 09,5 fadlw Jlw & JSho 5 Lasye
Olrde ipgw 09,5 (8392 (oollayed g (ol (b yidie Jols
g dhl Jlo 0 JBlo)g, 5505 slo (uili] LS5



QM)JJ}T&&LMf‘JM@‘}‘_;)\fu&M}M@Jyn})\fﬂj&L;A@;M}Ww}‘)ﬂ}dig-éy.}ﬁwf

S8 8

(s ynde b e (SYobo

LB 1 3l o (el wiugssS] (sl punly
Pk (Sl l)pinwST (050 L Blo)l (sla)lS” g5
o bansgs (p M ol oo (5185 e e by b))
5 Ol O ilre (bl sl 4 ) esliallasiis
S| %05k byl slayls gjle (sl =V,
SRS b gl b L) sla)lS ol dgee)on L
Colud) SRl ((usG b LS, bl )l gla )8 g5k
b x5l LSl ()] g sbml) st (050
G, cpiimmn ST 33 xad (sl 09,5 dloul (s e lawgs
a0 Slois 4yl slainld gl Blas-¥ (SIS ok,
(loss 2ul8 gono (2)b)s e

Jled) ol yide (mad (o (She Vil diej Jelse
P S BN VC I S MO DU
b (92> S iy & sl (Sl LS
S59dPSS Slagd iV (s5ls— plore g2 o]
3979 oSl (Bhb oMbl (5)5ls )3 i) i
SoSE il lbg) ol i sl (Sho~F (oloe
S b (S0 (cesle jl cy e
SbSe dd b bl 50,5 (M (85,5 renas
(2)hsbul o)l8 pllss )

(S il (Al @Slgem) S aldlae Jelge
BlooY (Ui lpde (i pas «Sinys  Slojle Hlsle
S pis o5)lln Colo (Saom)caio 4 by
Condg)iste @lsa ¥ ()R035 lo bl ) oo
sl 598 NS Cunls )9S (o CusBgo g (o
s pis (o Simys Plwe (6, 500)5 Jle e
(slazd]

(H) Cje do oliwd) fin gl basly-Vilasaly
5 48l talj 8l eoluaidl o)) ¢ i 3y Slas ]33]
sl delyY (e lad 4 (lad @SS
8 o baogi 005 Sp3 ()l sy Calid)) ol yute
Sbosel GRIBNOLS)E sl doly=¥ g ydio (51219
dolu=¥ (LS, cols, daaslyd ol Blad o slojlu
o 018 adye 28lie ) lagzo)drals> (gl

02 o (Sanl sz ol o1y

3)90 Asiye cpiiz e o YL g LSl (o)lSWS
el s ddgie (b Ao I 285 18 (o)
gho (13,5 S35 Ca 2l o (Senl pugussS))
=5y ol lo dgie oy Laily) JS0ly &7 Sile 5 b
C)S )8 g 3y90 5o (6 sio Syt o] 5l Loy
2 cd)S IS bl on (Satl piuwss] 25 Jb g
S5 olel B o oad sy sla dlade aSl colys
ygmo dn D) gz Lo ol o a5 il b e o)l
] o by b Gl o i) o g
o b bl oo g olpie L bl oo LS
) o (et g Lol adgio 508
¥) sl o (Senl ptiauogS] Jo )]sl (slod ),
ol L bLs)l sla)ls g 5l (slis)l Jold salsio
i gST 1S3k bl lo)l8” g5l (a5 qoianassS]
il Bl uinwssT )05k colsy Gllen b
aldlie Jaoco byl (6 tie 4 Sloss al )l slaas),s
olno & bgye glge Jin (21 glgeleld iedgdo ¥),5
S ideld adshe B)csl aiej sl (Shig (e &lse
PSS QU (o (S byt Gasd gl
9 (o sba (SR g Ol sl (Shg e
Sl el o el iy ol radsiof lasaly
ke (el (sl sl (LSHE (sl ol (b ke
aw yd Jae el D93 g by 03> g e Al 3 a8 S
0l 0l LS Y jbrged 0 S 4y (53805 dls o

Ll

adyl ostio 5 o35 TR+ Jolb 1 (5 i80S

!

kol dghe Ve g (23 dlgio B0: 5 )00 (5 )HSUS dl o
~ s yidie <8 L) b yie b (g3l pam Vi de Claga
L 2l ¥ (ol idie (5 030k (259 0,
(Slojlw (39 2 ()8, (G e ) Lie) LS,
Coppie)olppte Ly (i Bl oot (LS s 05l
sl (Siaolil 505k aea b Jolss sy ledol
lold)pBass asye L (0 8l om¥ (5l 5,9
bly) 3529 (> oly anll 5 (b g pie slajls




Quarterly Journal of Advertising and sales management

Vol 4, No 1, Apr-May 2023, (351-364)

gl L bLgl sl 5 LS8 (2 8l ob 5 oyt b
390 glb (Stugld & g g olpde b 8 oo 4Ly
O 28 o (el piussS] 655 S5 5 gl b
Sloul 0 A8 18U Lol (o date poylan -3yl ol
OB 4o b (3l o (o Kanl (8] o plisS]
il ololid oyb 5 dgio dw Lol 395 45 ol
e (Yol Ll 3929 (> ol 4yl g (b syt
bLs)l Jods ay 5,5 sl uili] ol (g0 |y
e ot |y Legl (ol clojl e b pordtins
piamosST oloul )3 (gy550 i@l > oy alyl b g aiad
)b u;)sl w2 el

oL g 2usie gl amjle g Lo (6,05 b slol dsie
iy 04 03l (sla 03> pualie 5 (g5 4y Bres
o=l > Age ()5 (ol & 8L ly (o0 b dnliae
o Ol el (L 8 o (Sanl s Simgd
kol s dgie a3 Syl g Jalse (s don CiS oy
ol o] () SL53,8 oo )3 g A5 o S > o
8 o1l g dy (oo a4y ol (5 dlge lgin dlgde
ol b Lo g o azily L]

o] o S0l plssS] Jaso il (glas pnl,
3 8l o Sedls lnssS] (5 0kl diz o
ol 5 ddlio g (gl dinej Jolge 13U v g (e Jolge
Al aly (o Je Ll slaspealy le il 33 s
Ol S e |y 08 o Senl it gST obxl
L bls)l pyiih L)) oo )8 s oo ¥ 5l Ly
OhRile bl sla)ls 5 sl (65| utuuosST o505k
5 s 0L calid) GRali8l o b s
o S (g ynde 4 Sloss Al cbanlb gjle Blas
e 5 (Bl L (si90l gl i o5 59Skon 2395
ol i Sl awlgd g ynde Glajls 958 joy Sl
bl o)l 5 jlo sli)) (o o 2k b Jio cosl olyon
g ol 6 a2l piasgST o505k L
G5 S slo Guili] Gz eimen s allas oliyle
i) il b s 1)l ol jide b esiiae bls)|
sLoel 4ld U sl L el b DT Lol s
el Jited 1) 81 o0 (500 pugusss]

9958 9 Ol Cu 0 doliuad

JL

Sl odly o a8 F ol Jolis : el (6 )l50S dls 4o
b 5KaL oSt o e (dgin ¥) e Ll
¥),S adilis Jolse (adsio O)sl Ao Lol o8]

(4ga0 ¥) asoly (Wsie ¥) dyaly (lgde

A g0 dw g LLID Co o Al .Y 413500
Jae oSGy (g 18508

o2 Nenl plussS] 2bnl Sluws § Sl e Sl
o Jols Gl 558 g (S nigd anlas jlats 5l (8l
L il o LS b pdl o cpbjiiie b i o
Ly iosdl oo ol (BUS adpe b (a8l oo 5 ol
S sl Gimagy cnl 3 (ol (e s dgie ol (e
8o Jol b e s 4 ghe a2y 5
355 (o S5 plyide (5 0550l 59 el )ld e syt
= 380 028l o (K0dl s 1 peiitns jobo 4y 45
2l deel gl oglgen b (65535 sl plojle 5 5,135
ollas e (slyy gyt hy) b S blod 35 Slagenss
Sy &8 )liio | jalate e dlonl Lisle dtwles
WBrmas 5 au S Job 3 UL e Joloz Jolid
9 wheawsST Jld 33l 4 A sl bjite (S
Ll )3 1) 293 il AV (e & Sloj (pionen
A (Slinos 5y (5839 b )8 el 23 (0 15
Sy Aol (omed 500 (bjidie gl )llad g (5 e
Sl 05l (glinar (gyide (g 05501 5 ABL (o0 (5 ke
o sl (8l o bl sl syt (3903 5 Soam
Sl o Slage (Lol (5 dgie ags (LS b (o 3l
By LS w8 5litie (o058 (g adgie 4w Joli &5
g ang ol QLS (03l ¢ lojlw (gig et
s Lais g Lol 51 53500 8l 5 S8 8 Lt
S5 S8 3 g s elye ploim Jn > (e
L (2 8l o )l AST 08l o (Kl oo
adgie Jols &8 sl ol (5 dlgie (yage (lgin oo
o Ly Jolas g yiiio SleMbl ey pie (258 sl
] o b &l 55 300 (sla (Sl S5k




QM)JJ}T&&LMf‘JM@‘}‘_;)\fu&M}M@Jyn})\fﬂj&L;A@;M}Ww}‘)ﬂ}dig-éy.}ﬁwf

Nl o IS ol yl quanlie Jols 393 Jin (Jol> &lge
potio ol Jin lpae (i pae (Kdys ¢ Slojle
5 Lol bl s )liS STzl gliney LIS (53120l
STl & pogdo oo S0 pie Cul gl ot
o) e Jim 3 515 laitsd o SleMb] (g S
pis 295 o 028l o (Sanl s izl )3 o
i (R8I e oy e s ol Jio lpde il
J olpie SoSE s gyt Sllai e gl clie
Lo Ja olpde > (b 4 (5l (0 Sy g Ji oWl
Bl il oy )3 Ledl g2y &5 it Jlelse oy ytanes
ol Canto iy bogs o ailse (5 oo 1S oo Sloxs]
T Copie pis o5)llin Calo (Siz publie
OY s gime S pas Cul (6)R03)5 sl il
pis 5 Hlilin Calo W) pas (5)RBd)S Cato |
J-8 g Joo> w3 Logad coulio sl Colo
il yowa )3 &S At Coxivo & by &lgo o yiore
092 seaabie Jold (o wilge (5 adgho 5 215 392
OIS b 538 (ol Cundg g (ol Conidg
pis (b B Plue (6)X83)5 Jle ol pde sl S
OB5 S aaemal yolie gsdonie ol dlasBl Lo
(s Olpde G 605 premal (BN (585
il oly )3 (o glye (ot j5 Lo 20 2529
sl 3231 o (K00 ngsS|

Jie 3 00 a0l Lyl g Jolgs &S 5pg 53 tlatolyy
Jos (opmlio jlo s 28l o S0l gusST ooabll
2 33,5 Jolbs ol lasoly 5 @ls Slg (o wisles
Sl e Gl doly 4w ¥ ol bassly ol iogl
doly (6 ddate Widg dxels (gly o HUSH (olp c(g o
Ol ) Sy ol porde ¥ Jold Jia (ol
9 wimmgS| 5> a8l (I3l oolaill (5] i 5 Sles
Sl aelo (o adgie il coze lad 4y flad &l
0l Sy )l g pidie Culidy porde dw Jold )l yide
Sl Sl ¢ e sl (st (5)1g (st bawgs
o ol o Slojlu latel i3l panlis Lol oS ,1S
dnol> (gl doly (6 daio g Cunl (LS Cols)y daaslys
ol b 0018 ddje x8lio ) Loz pogao 90 Jolis

S8 8

imsS| Lk w018 53 &5 olge 4y igl dinej Jolge
Lol 53 s Sbral @By )3 9 )15 136 (2 3 o (Sl
Aalgs Lo La s paly o Lol (o oy 10 euliiuns 43U
(8 & adgie Ol sl ae Jelss gy ol 2 b
OESHE Gla (Shy plyde hmad sl Sk
S h ol sl Sk cin (SOiPpSS b i
295 byide (aid la (Shy s dshe Cunio (o
9 Obyda e y> &b ool 4 hled porde 93 Jold
g by oy yd 4K bl 4 bl sl Joles sy
dlonl Gyt b (bl oo sl sl i ol o b
Shy s dshe Ailed g il bl e Jia g A8 o
Ohyde & culio (Bl mealio Jold (LS sl
P95 (oo $ila5 Olors UPgn g (sl 4SS (9,0 S b
> 4 plyl lbdge g )5 )18 4 (il Olare SBgn
Ol s daly )b glo Sglis Sy g oo (pogad
Lol GLSHE L )8l o diej 45 551> 0Ll ylores
potde 93 Jold Jin (S05edeisS slod i ¢ e
3909 bl (b g leMbl (65l 5> )y
Obrde o )5 ool bt o pn Cul Gloge
simlgs o8 )lie (gl sy Joles Ll 295 ol
realio Jold 395 (lpae (o (Shy (s oo oty
aS Slej .l cuSbe I o pte S ¢yl e sy
as o o)l e el caslio Slojls @yl ol ae
A Camd iy LS dagl Co e blpidy Bodio
Sl Gy 3L Goles (b yide lajls g b atwlss
& adgie . aalgs anl)] oy s 3l oa (SKenl giwsS]
ool (K)o pealie Jolid i sl (S
PSS s s L blijl )58 o0 (85,8
b Jia b ol 5 bl 358 (oo 3kl (g)]5 5 plas
2l o (S0l lsS] ()l (sl 1) e Lo

LS e 2l
Lo g cezge Ll 2g2g 457 lolge 1) alblao Jolge
S ) Wgd (oo ()90 (5 oy )l il oS d9a0e
oRgi (2l 3 led (o (Byre S Ao Jelge g
im0 glse Lol (g Algio ¥ 5l 5 alslia Jole



Quarterly Journal of Advertising and sales management

Vol 4, No 1, Apr-May 2023, (351-364)

o b i (LS g olpae Jold (6,55)5 0je> 5 5

et s sl s by g ()R8 cla il

Ll

9958 9 Ol Cu 0 doliuad

o8 Sal oS ol Jaa ) JS oM ko
Sl ooly 4 as 5l Jace ol aeas e s 1y o8]
9uuma>:mu|)_]aa M9L&aol§.&i) U»L»Iﬁgdiwu).g

sl dej Jalge

Ol (Spased 5o (S5

Sl e (S
Jo (3590955 (sl ity
Olnde sl (S5
Carivo Lt,‘l.b ‘;}‘.’
ol s 0l Sl Lls
Jo sl sl mnrsS| 515550 b Ll sl )5 g 5l (sl | st a3 oo
Olbyite sly daly [ oo b pucngST (5050 bL3 | sla S g5l (sls UU s ‘5“ JE P
LS sl el sST OS5k cald) al3dl UJ ;,, i) u
l> ¢l Lo s Sleas @l elaassld ojlw lad - ”
daol> (6lp doly S e & ‘*"‘:’.)‘(5 Al (G5lw S ulfu'*-‘f‘;{,)’]p-“
5 alslae Jalge
Jo 4 byiype gilge
s &g

0315 4,k oo e ub bl (65R50,8 Canwo 43 (w8 a2 (fRedU it sS T 2 Jo) 15900
(oo Lringss sla 4l o) ot

n ot Jolse 3] (o syt 8 Lo syl Sl (o
le sl U osel cowd 4 puls .l b i b (48]
(Xie, Guan, & Huan, 2019) (Davila, 2021)
2 a5 05 o i Jgl (6 0)l55 Lulel g oyl cisllas
B 09s drg e (GUSHBTL (s de €8 )Lk &y o Jin
s eizmon 33ad oSl (L5 3,0 25 5 el i
o 9 59> S 0=l 9 drgs (bt (5 05K
2l ol Sl g whe (B3 2l Cae 3 by
(508U piassS] 1 IS Jole nsd (s LSS
la imgi Ly sl oyl ol 0as aislid o8] on
Schuckert, & ,Tung, Chen), (Davila, 2021)

S5 Ao g Sy

e dgie (3 (56 5 36) Jghae 5 (o bl 4 g b
all clas 5V jbges ol Jae 13 39290 (sl jiio g
S Gigt (wl | e b o)l S (6 woMlS ord

ol D e a4y ol ooly by e
iwsS| Jio iyl gl (e Clzge =)
o sl adgio | (6 )S 505 Cuxio )3 (3 8 o2 (Sl
UL (3l o e b (o3l o byt b (G 3
g gl 25 (oo S5 (S adye b 8l oo
L bl o 0281 o (el winssS] 0 1,3 51 (e
Orimed g Glgin ol gl aBl elul sl Gl yida



QM)JJ}T&&LMf‘JM@‘Jb‘_;)\fu&M}Mev\ruj)\fj:hﬁL;A@;M}Wy‘)ﬂ}diﬁg-éy.}ﬁwf

S8 8

i J00) )isle iagiy (s aoms L piogiy onl s o
(Davila, . (Harkison, 2018)(.(Shin, M, 2018
(Noci, 2020 & ,Mandolfo, Chen).2021)

5 —y) (Bharwani & Jauhari, 2013)
ad b ol @l elsl ) Slssan (Yo 150 guiS )l
2L 5se sldyaly sbel o b Jio plpde 3,5 o Sleity
9 4 dbul 4 bled Jolis b b gmasd sl (Shg
Olpde Cpicren bl Adly a8 Leg] Sl Jolss s 8 ol
picie Lo )3 el (g aisles e LS sl (Shg 4 il
Ot )by 4 Cunlie (aastwly g A (g yde b bl
lBn Lol oo ) ol L (55, S5 55 (5590
50l sy (SIS ilusielly g cudlis g slexel San b
sbig e plisinl )3 g bl dogh (Kimjd (S35 5 Jion &
8355 LS oy 3 o Sl Gloke b9 4 L Al
Sl A9 Lb Obl.xl::.:a aS L;] oAj)‘)l < PR (e Aidd
Ui o e oS wiled plastil 1) (Slpae Wb aS sl oyl
Aoles S8 oSl Cu pte g 00, Sl pniass

Ol o @lge anio s byye glge o Lol glge -0
imewsS | slas paly Jhawl y , § alblie Jase bylyi
(Jolanta , 2019 & Zaborek) . ingis 5| Jols gubs
(Chan, (Bilro, 2020 & ,Loureiro, Romero)
g P 5> i (IS lpde 48 395 (o Slaily
3P 5 635 S1al g gl Co e 4y Cuxiio g3
ly oy cilario Jlojluw jlislw il 4wl do g cleMbl
dog Siah 4 Baa il calis b anles 5 g sy JSU
S 0j9> > (aasS (b (Sle) jop 4 ple ) 395 g andl
be (S &5y (2 22 GSES (lpde IS (58S
G S gla calw yj oo Copde g (gylilin Cain
L 2yge o cdlo o culie Jlydial g Ji 5 Joos ol
Lo olyil (6,553,509 oM ol ol iz ]
0505 1l )0 29390 sld Cugiore 5 Mo Cps 50 &S Wiles
Aigles o liSal,

& ,Mansilla, Berenguer-Contri) (2017
Ol 4 s e alas(Serra-Cantal, 2019
Sloul by LSS (6 05500 a4y oS 2 0 Doty (5,553
ol dsl)l sl oyl 5l g 2gud dogi Cudlads 4 dlasel Siay8
Sl o e & g pags 33,5 Sl (IS Loy
Harkison, ).sls jimoh s 4 b oS ol olpte b
«(Jauhari, 2013 & Bharwani) (2018
Chan, & ,Chathoth, Ungson, Altinay)
awsl calks (Xu, Tang, Chuanyi, & Lin) (2014
Sl oot Sloml A 0o (1l (e (izpen sl
9 GLISd a0y plosal (6o leMbl cy e
SES (lpde (ionen Wbl oSSl ()b yide (0LS)L
b3 2j9e b (Stunld adl (slag s plascial ojg> )3
b oloss BaS adye b oyl va jle jl5, 5 olobs
IS 50 & dgie AT Glsin 55805 sl il
6 428 b & Gl 0bd e (28] o2 (Kal piasas S|
(Roseira & Brito, (Khademi, 2020)  agi
(Bettiga & Ciccullo, 2019) .2009)
calo(Aarikka-Stenroos & Jaakkola, 2012)
sl pluwlis 4wl (6,K85,5 sloslil. sl ansls
CES g e Sy g (eSS G B)b 5l e
Ll cubls s oy alyl el g 551y Ll bl slajls
Sy Ly i a0l bLS ) 39> g Connl 4y 5 abled oal b
5559 plosal
295 Jp> 0 RIS St )3 ugST Jae 35 Y
52 o o8l o 5Rebl s Lol
2 o0l o 550blS pusS] o sl (slosyual, ¥
L bl gla)ls g 5l slis)) (sl dlgho 5l (6005 Canivo
ol bLs)l gl )l 5 sl L)l qpimsST ol ,S050
Blad 5 wimmmosS| L5050 cold) (I3l (ob b piaosS]
Do (oo S5 gy 4 Sloss il slaailyd o5l
LS le Sy obyie Ghad gl (Shy ¥
Sl (Shy g olrde sl (Shy cin (TP Sletd iy
Jie syl slasymly Gl (ool (6 diej g i Conto
g o o288 o0 (Kadl s



Quarterly Journal of Advertising and sales management

Vol 4, No 1, Apr-May 2023, (351-364)

Pl (s g0 Sl 81 o (Sadl piuusST sloml Cgr

VN
&Sl i o by glge) 5 aldlie Jalse A
S| (e Olzge o (o @lge 9 Caxio 4 by o
ol Al 3l (68808 o )3 (8] o (Sl
3 e a5 33,5 (oo Sl 4d 3 (I Jolb> il

2 0 059> (nl 3 395 LIS (35 9y g e Sy b
Al Cobo 4 bgpe glge Jin (J3D glge (12l L &,

References

Aarikka-Stenroos, L., & Jaakkola, E. (2012).
Value co-creation in knowledge intensive
business services: A dyadic perspective on
the joint problem solving process. Industrial
marketing management, 41(1), 15-26.

Adner, R. (2017). Ecosystem as structure: An
actionable construct for strategy. Journal of
management, 43(1),, 39-58.

Baghbadorani, M., & Harandi, A. (2012). A
conceptual model for business ecosystem
and implications for future research.
International Proceedings of Economics
Development and Research, 52(17), 82-86.

Bettiga, D., & Ciccullo, F. (2019). Co-creation
with customers and suppliers: an exploratory
study. Business Process Management
Journal.

Bharwani, S., & Jauhari, V. (2013). An
exploratory study of competencies required
to  co-create  memorable  customer
experiences in the hospitality industry.
International Journal of Contemporary
Hospitality Management, 25(6), 823-843.

Chan, K., Yim, C., & Lam, S. (2010). Is customer
participation in value creation a double-
edged sword? Evidence from professional
financial services across cultures. Journal of
marketing, 74(3), 48-64.

Chathoth, P., Ungson, G., Altinay, L., & Chan.
(2014). Barriers affecting organisational
adoption of higher order customer
engagement in tourism service interactions.
Tourism Management, 42, 181-193.

9958 9 Ol Cu 0 doliuad

2 Feals piugusST Jio il (slos yual, -
5 sl dsie Jelge U5 cod (S 808 Calo )3 8
Sl @leiely (s gl pbbasly 5 alslie Lolgs
Aalg olyon dy dnale 5 QU sl (aladely (ol yuie
Sharma, )«J; Shin, M, 2018 Jo0)).c—sls
& ,Tung, Chen) (Kingshott, 2020 & , Kokil
(Davila, 2021) (Schuckert, 2017
(Mansilla, Berenguer-Contri, & Serra-
. {Jolanta , 2019 & Zaborek) .Cantal, 2019)
2)ls Sloswen imoh ol zebs b (Harkison, 2018)
o la i lpde a5 09d (o dlpiudig domi ol (sliwly jo
igS | 01K05 L bL )l cla )87 g jlo (5] g axwgs
b bl sla Sl g0 4 Ls jgy i b jslaten 5 aiily
5 QBAS asye b Jolds i )] iomen 9 ()b yide
o2 b oS50 bl sla)ls” g5l sl g ool jslaien
2ol JUB g peeslalon] s 2la)lil dews:
&5k el slEs)l g obml o Jia (el pissun ST
095 Lol L g X9 penae 05l L (b jidie bawgs (315
ke ieSebl ()L Gosb ) piaosST )3 i sl
plotal wiuwgSl alisee (5050 calsy Gl 4 iz
b g )5 (S8j ol osbul 4 a8 b uizren 1559
5 Cobligs sl doly L)l 5 Coodlw 4 a5 g LS,
il Blad b g L LS o8, ol cogo Ll oo
&l cwlio sl aaly slog! 3 loa s alyl slaaiyls

ALl Sinlen o 8l o0 ()Sonl piussS]
oo gba (Shy Jold (gl o) Jalse ¥
Sl (Shs WS sle (Shs lpie sbe Shy
e Olrge o bin (TS by Sy g Gyl
28l 5168808 Cario )3 yydl o (Kanli eS|
33,5 o iy a4 b oyl oael Candy gl wlal
swasd b (Shy b asles j15p 1) elai b L oy
sliwly y3 9 03905 plulis |y (LS sly (Shg 9 (b yuie
U opdl o (gl (SU) )0l plyd jo sl I eolatuwl
Cato sl (Shy I (BT L iomen anles (6,350 Ll
2 J (SKideess Gl pdn g Cledbl Slo) 9y



CM)JJ;TVﬁﬂaﬁbwﬁlde‘jb‘_;)\fu&M}Mev\ruj)\fﬁ.h}:L;-\.@.AM}WJAQ-‘)J.:A}&JY}BWJ&

website: https://www.ameyo.com/blog/
customer-experience-statistics.

Harkison, T. (2018). The use of co-creation
within ~ the  luxury  accommodation
experience—myth or reality? International
Journal of Hospitality Management, 71, 11-
18.

Huetten, A., Antons, D., & Breidbach, C. (2019).
The Impact of occupational stereotypes in
human-centered service systems. Journal of
Service Management, 30(1), 132-155.

Jahanizadeh, Meshbaki, Kurdanaij, Esdaleh, &
Khodada. (2015). Explaining the intellectual
foundations of the business ecosystem
approach. Management researches in lran,
14(19), 139-160.

Joo, J; Shin, M. (2018). Building sustainable
business ecosystems through customer
participation: A lesson from South Korean
cases. Asia Pacific Management Review 23,
no. 1, 1-11.

Joo, J; Marakhimov, A. (2012). A framework for
classifying business ecosystems based on
customer participation.

OIE{S T} & 712 217, 12(4), 247-272.
Khademi, B. (2020). Ecosystem value creation

and capture: A systematic review of
literature and potential research
opportunities.  Technology  Innovation

Management Review, 10(1).

Kumar, V., & Pansari, A. (2016). Competitive

advantage through engagement. Journal of

Marketing Research, 53(4), 497-514.

Moghaz, M., & Bagherzadeh, A. (2022).

Designing the development model of Iran's

tourism industry with a sustainable

development approach. Tourism and

Development, 11(3), 1-17.

Letaifa, S., & Reynoso, J. (2015). Toward a
service ecosystem perspective at the base of
the  pyramid. Journal of  Service
Management, 26(5), 684—705.

Li, J., & Garnsey, E. (2014). Policy-driven
ecosystems for new vaccine development.
Technovation 34 (12), 762—772.

Loureiro, S. M. C; Romero, J; Bilro, R. G.
(2020). Stakeholder engagement in co-

Lal

S8 8

Chen, J.-K., & Chen, 1.-S. (2013). A theory of
innovation  resource  synergy. Innov
Manag.Policy Pract. 15 (3), 368-392.

Davila, A. (2021). Innovation Based on Value
Co-creation through Employees at HCL
Technologies, Methodology. Innovation
from Emerging Markets .From Copycats to
Leaders, 278 — 299.

Edvardsson, B., Tronvoll, B., & Gruber, T.
(2011). EXpanding understanding of service
exchange and value co-creation: A social
construction approach. Journal of the
Academy of Marketing Science, 39(2), 327—
339.

Eisenhardt, K., & Galunic, D. (2000).
Coevolving: at last, a way to make synergies
work. Harv. Bus. Rev. 78 (1), 91-102.

Fragidis, G., Koumpis, A., & Tarabanis, K.
(2007). The impact of customer participation
on business ecosystems. Establishing the
foundation of collaborative networks, 399-
406.

Freeman, R. (1984). Strategic Management: A
Stakeholder Approach.

Frow, P., McColl-Kennedy, J., & Payne, A.
(2016). Co-creation practices: Their role in
shaping a health care ecosystem. Industrial
Marketing Management, 56, 24-39.

Frow, P; McColl-Kennedy, J. R; Payne, A; Govi.
(2019). Service ecosystem well- being:
Conceptualization and implications for
theory and practice. European Journal of
Marketing, 53(12), 2657-2691.

GALATEANU, E., & AVASILCAI, S. (2014).
value co-creation process in business
ecosystem. Annals of the Oradea University,
Fascicle of Management and Technological
Engineering, 23(3), 169-174.

GALLUP. (2018). Customer engagement -
turning customers into true believers.
Retrieved May 12, 2018, from GALLUP
website:
http://www.gallup.com/services/169331/
custome engagement.aspx.

Gautam, N. (2017). 50 Important Customer
Experience (CX) statistics you need to
know. Retrieved May 12, 2018, from Ameyo



Quarterly Journal of Advertising and sales management

Vol 4, No 1, Apr-May 2023, (351-364)

sigala, M. (2012). Social networks and customer
involvement in new service development
(nsd). International Journal of
Contemporary Hospitality Management,
Vol. 24 No. 7, 966-990.

Skarzauskiene, A., Maciuliene, M., & Ivanova-
Radov. (2019). Modelling Co-creation
Ecosystem for Public Open Spaces.
CyberParks—The Interface Between People,
Places and Technology: New Approaches
and Perspectives, 262-277.

Terblanche, N. (2014). Some theoretical
perspectives of co-creation and co-
production of value by customers. Acta
Commercii, 14(2), 1-8.

Tung, V., Chen, P., & Schuckert, M. (2017).
Managing customer citizenship behaviour:
The moderating roles of employee
responsiveness and organizational
reassurance. Tourism Management, 59, 23-
35.

Voyer, B., Kastanakis, M., & Rhode, A. (2017).
Co-creating stakeholder and brand identities:
A cross-cultural consumer perspective.
Journal of Business Research, 70, 399-410.

Xie, L., Guan, X., & Huan, T. (2019). A case
study of hotel frontline employees' customer
need knowledge relating to value co-
creation. Journal of Hospitality and Tourism
Management, 39, 76-86.

Xu, H., Tang, Chuanyi, G., & Lin. (n.d.).
Exploring Service Employees’ Involvement
in Customer Value Co-Creation:
Dimensions, Antecedents and
Consequences. Available at SSRN:
https://ssrn.com/abstract=3903260.

Zaborek, P., & Jolanta , M. (2019). Enabling
value co-creation with consumers as a driver
of business performance: A dual perspective
of Polish manufacturing and service SMEs.
Journal of Business Research 104, 541-551.

9958 9 Ol Cu 0 doliuad

creation processes for innovation: a
systematic literature review and case study.
Journal of Business Research, 119, 388-409.

Loureiro, S., Romero, J., & Bilro, R. (2020).
Stakeholder engagement in co-creation
processes for innovation: a systematic
literature review and case study. Journal of
Business Research, 119, 388-409.

Mékinen, S., & Dedehayir, O. (2012). Business
ecosystem  evolution and  strategic
considerations A literature review. In 2012
18th International ICE Conference on
Engineering, Technology and Innovation, 1-
10.

Mandolfo, M., Chen, S., & Noci, G. (2020). Co-
creation in new product development:
Which drivers of consumer participation?..
International Journal of Engineering
Business Management, 12.

Mansilla, O., Berenguer-Contri, G., & Serra-
Cantal. (2019). The impact of value co-
creation on hotel brand equity and customer
satisfaction. Tourism Management, 75, 51-
65.

panda, D. (2020). The dynamics of business
ecosystem identity: An ethnographic study
on an Indian microenterprise clusters.
Qualitative Research in Organizations and
Management: An International Journal,
15(3), 235-256.

Ranjan, K., & Read, S. (2021). An ecosystem
perspective  synthesis of  co-creation
research. Industrial Marketing Management,
99, 79-96.

Roseira, C., & Brito, C. (2009). Value co-
creation with suppliers (No. 342).
Universidade do Porto, Faculdade de
Economia do Porto.

Shafi, A., & Arman, M. (2021). The role of
customer participation in creating economic
and social value in the tourism business
ecosystem studied: customers of companies
active in the field of tourism. Tourism and
Development, 10(4), 113-126.

Sharma, P., Kokil , J., & Kingshott, R. (2020).
Customer engagement and relationships in
multi-actor service ecosystems. Journal of
Business Research 121, 487-494.



