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Abstract

The continuous improvement of the performance of organizations
creates a great synergistic force that can support the growth and
development program and create excellent organizational
opportunities. Governments, organizations and institutions are
making a winning effort in this matter. The current research is an
applied research in terms of its purpose, and in terms of its nature,
it is a descriptive-analytical method, and in terms of its method, it
is a documentary-survey. Data collection and analysis has a mixed
research method. The results of the research showed that in the
analysis of structural models with the help of the partial least
squares approach, the coefficient of determination index or the
coefficient of explanation (R2) is used for the ability of
independent variables in predicting dependent variables, or in
other words, the ability of the regression model. In other words,
the basic criterion for evaluating the endogenous variables of the
path model is the coefficient of determination. This index shows
how many percent of the changes in the endogenous (dependent)
variable are made by the exogenous (independent) variable. In this
connection, the values of 0.67, 0.33 and 0.19 for the endogenous
(dependent) variables in the structural (internal) path model are
described as significant, moderate and weak respectively, but if
the endogenous variable is influenced by a few one or two)

exogenous variables; Average values of coefficient of
determination are also acceptable.
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Q17 1 0.845 Q37 1 0.872 Q57 1 0.849
Q18 1 0.787 Q38 1 0.749 Q58 1 0.752
Q19 1 0.733 Q39 1 0.843 Q59 1 0.842
Q20 1 0.816 Q40 1 0730 Q60 1 0.868
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Total Variance Explained

Component Initial Eigenvalues Extraction Sums of Squared Rotation Sums of Squared
Loadings Loadings
Total % of | Cumulative | Total % of | Cumulative | Total % of | Cumulative
Variance % Variance % Variance %
9.776 | 17.754 17.754 9.766 | 17.754 17.754 7.775 | 14.136 14.136
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Y 7.559 | 13.463 31.499 7.559 | 13742 31.499 7.200 | 13.090 27.226
¥ 6.899 | 12.544 44.143 6.899 | 12.534 43.043 6.656 | 11.957 39.183
¥ 6.664 | 11.122 55.064 6.062 | 11.022 55.065 4.976 | 9.045 48.228
b 3.585 | 6.754 61.583 3.585| 6.518 61.867 3.922 | 7.125 55.340
s 3.003 | 5.868 67.043 3.003 | 5.461 67.043 3.776 | 6.865 68.873
\ 2.855| 5.173 72.216 2.847 | 5.173 72.216 3.668 | 6.669 68.873
A 2.395 | 4.355 76.571 2.395 | 4.388 76.543 277521 5.004 73.864
3 2.306 | 4.192 80.763 2.306 | 4.194 80.763 2.528 | 4.596 78.472
Ve 1.102 | 2.058 82.734 1.107 | 2.008 82.764 2.360 | 4.929 82764
\ 0.875| 1.574 84.337
\Y 0.735| 1.336 85.672
WY 0.678 | 1.235 86.906
V¥ 0.667 | 1.138 88.124
VO 0.589 | 1.067 89.183
V& 0.546 | 1.011 90.174
1\ 0.534 | 1.008 91.032
YA 0.471 | 0.984 91.769
\Q 0.406 | 0.838 92.439
Y. 0.369 | 0.766 93.039
A 0.346 | 0.642 93.635
vy 0.308 | 0.585 94.161
Y 0.289 | 0.452 94.648
vY 0.267 | 0.429 95.068
Yo 0.248 | 0.408 95.527
\fg 0.236 | 0.389 95.935
Yv 0.224 | 0.361 96.315
YA 0.209 | 0.306 96.676
va 0.199 | 0.274 96.986
Y. 0.168 | 0.257 97.275
) 0.151| 0.233 97.514
At 0.142 | 0.226 97.755
vy 0.128 | 0.196 97.974
vY 0.125 | 0.194 98.179
Yo 0.106 | 0.179 98.340




Quarterly Journal of Advertising and sales management 98 9 Sl S e (ool aolibad
Vol 4, No 2, JUN-AUG 2023 WY sl (W (ola) ¥ o)las o 09

\rd 0.102 | 0.165 98.542
A4 0.098 | 0.143 98.702
YA 0.092 | 0.138 98.844
& 0.083 | 0.128 98.982
\E 0.074 | 0.126 99.111
A 0.068 | 0.106 99.232
\it 0.061 | 0.100 99.346
FY 0.056 | 0.089 99.445
¥ 0.046 | 0.076 99534
\ 0.043 | 0.061 99.619
\id 0.038 | 0.058 99,671
A4 0.031 | 0.056 99.729
FA 0.024 | 0.048 99.785
5! 0.021 | 0.042 99.873
0. 0.018 | 0.040 99.876
Y 0.014 | 0.038 99.901
oY 0.011 | 0.032 99.912
oy 0.008 | 0.029 99.942
o¥ 0.006 | 0.021 99.984
OO 0.021 | 0.089 99.986
o8 0.014 | 0.061 99.990
3% 0.068 | 0.194 99.991
OA 0.083 | 0.126 99.994
04 0.098 | 0.046 99.997
5 0.004 | 0.008 100
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Rotated Component Matrix
Questi Component
ons 1 2 3 4 5 6 7 8 9 10
Organizati | OClI - - | 418 | - - - [.732 1 .017 | .025 | .066
onal A17 |15 .09 | .033 | .192
Culture 1 8
OoC2 | .139 | - | .324 | - - - [.792 ] - 1.010].014
17 .01 |.020 | .116 .098
7 6
0oC3 - .07 | .067 | - - |.018 | .825| - |- -
086 | 1 30 | .050 .034 | .161 | .090
2
0C4 - - .023 | - |-205] - |.795].023 |.083 | .063
063 | .16 5 .10 205
8 4
OC 5 - - | 075 | - - - | .820 | - - -
224 | .05 14 | .051 | .162 .068 | .145 | .025
5 3
Organizati | OMI - - [-077| - |.001 - - | .891 - |.004
onal 202 | .02 .10 133 | .099 .095
maturity 4 9
OM 2 - - |-.113] .06 | .038 | - - | 914 - ].013
116 | .04 8 .083 | .049 017
9
OM 3 - - |-.140| - - |1.046 | .018 | .823 | - -
195 | .03 20 | .229 .180 | .086
7 0
OM 4 - .02 |-.089| .88 | - - - - 1.003 | -
085 | 4 4 1.058].132 | .118 | .098 101
OM 5 - - |-.033| .83 - - - - - -
123 .07 6 |.147 |.059 | .129 | .147 | .063 | .043
9
Organizati | OC 1 - - |-.061]| .85 - - - - - -
onal 047 | .03 9 |.117 | .089 | .182 | .188 | .054 | .150
capabilitie 2
S 0oC?2 - - |-.098 | .83 - - [.030].094| - |.074
117 | .09 1 |.225|.080 .043
7
OC3 - - |-.174| .83 - - - 1.0451.089 | .050
244 | .12 8 |.086 |.048 | .102
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8
0oCc4 - .03 | -204 | .69 - - - 131 - .015
249 | 8 9 |.209 | .262 | .149 .047
ocs5 | 860 | - |[-076| - - - - 122 - -
17 .08 [.092 | .011 | .025 102 | .052
5 6
Abilityto | AAl1 | .857 | - A23 | - - - 077 - .007 -
access .05 A7 1.026 | .047 .085 .062
3 4
AA2 | .861 - |-038] - |.236 - .081 - - -
.06 17 .034 .067 | .011 | .013
7 1
AA3 | 853 - |-08 | - |.040 - - - - -
12 .10 .046 | .028 | .004 | .138 | .048
2 3
AA4 | 778 | - |-.064]| - - 270 | .113 - .043 -
.07 22 | .166 182 .058
1 4
AAS5 | 881 - | -.097 | .08 - - 132 - - -
.06 1 |.109 | .193 114 | .063 | .069
4
value VC1 | 904 | - 011 | .15 - .005 - - - -
creation .09 7 | .083 .031 | .111 | .093 | .022
3
VC2 | .891 - |-029 | - - - - - .013 | .056
.10 .02 | .078 | .053 | .033 | .138
5 3
VC3 | .847 | .07 | 014 | - - - 142 - - -
8 17 | .068 | .057 .100 | .139 | .022
0
vC4 | 768 | .00 | -.041 | - - - - .063 - .168
0 24 | 175 | .238 | .065 .013
4
VC5 - - | -.028] - |.096 |.897 - - - .018
.045 | .07 1 218 | .032 | .092
1 3
Business BI1 - - | -.061] - - 913 - - .054 -
intelligenc .083 | .00 15 1.039 .098 | .033 .031
e 3 3
BI 2 - - |-043 ] - |.206 | .839 - - - -
136 | .09 .14 .063 | .081 | .139 | .036
2 8
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BI 3 - - [-090 | - |.155|.876 - - - -
126 | .09 A1 174 | .040 | .151 | .097
2 9
Bl 4 - - | -178 | .21 | .071 | .047 - - .042 -
079 | .17 6 .003 | .054 .003
8
BI 5 - .80 | .062 | .05 | .220 - - - .038 | .076
134 | 8 3 .009 | .121 | .060
Customeri | CU1 - | .80 | .159 | - |.012 - - .043 | .147 -
sm 100 | 6 12 .074 | .155 .039
4
Cu2 - 90 | -.078 | .02 - - .004 | .049 | .039 -
108 | 4 5 1.097 | .035 .034
CU3 - 86 | 159 | - - - .109 | .059 | .050 -
.081 7 .01 | .097 | .043 071
6
CU4 | .036 | .80 | .062 | .05 | .220 - - - .038 | .076
8 3 .009 | .121 | .060
CU>5 - .85 1-.190 | .00 - 166 | .010 | .103 | .057 | .021
109 | 7 8 |.075
Customer | CB1 - 80 | -.126 | - - - - - 018 | .111
benefits 075 7 A1 ] .087 | .189 | .044 | .169
1
CB2 - J5 [ -170 | - | .004 - - - - .043
044 | 2 .20 219 | .159 | .171 | .091
0
CB3 - J8 | -134 | - - - - - - -
030 | 5 14 1 .037 | .107 | .165 | .083 | .043 | .163
2
CB 4 - .80 | .062 | .05 | .220 - - - .038 | .076
134 | 8 3 .009 | .121 | .060
CB5 - 80 | 159 | - | .012 - - .043 | .147 -
J00 | 6 A2 .074 | .155 .039
4
Time ™1 - - 899 | - - - 123 - - -
Managem 042 | .11 A1 | .153 | .006 .141 | .032 | .029
ent 0 1
T™2 - - 909 | - |.115|.020 | .145 - - -
043 | .15 .07 .041 | .041 | .019
2 8
™3 | .904 - 011 | .15 - .005 - - - -
.09 7 |.083 .031 | .111 | .093 | .022
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3
T™M4 | .891 - |-029 | - - - - - .013 | .056
.10 .02 | .078 | .053 | .033 | .138
5 3
T™MS5 | .847 | .07 | .014 | - - - .142 - - -
8 17 | .068 | .057 .100 | .139 | .022
0
Improved IP1 - - 921 - 1.034 - .089 | .033 - .023
performan 051 | .02 .05 .087 .006
ce 5 1
IP 2 - - 890 | - - - 129 - - -
.037 | .07 14 | 127 | .044 .145 | .034 | .020
5 4
IP 3 - - 910 | - - - 113 - - .073
.047 | .05 .08 | .090 | .063 .097 | .115
4 3
IP 4 - - 897 | .02 | .107 | .011 | .136 | .070 - -
.021 | .07 9 .019 | .039
2
IP 5 - .01 | 906 | - - - .100 - .038 -
084 | 6 12 1.012 | .030 .045 .009
6
Customer | CSI - .10 | .060 | .01 | .011 | .001 - - .058 | .799
satisfactio A25 | 4 1 .027 | .098
n CS2 | .115 - |-.040 | - - - .047 | .051 - .834
A1 .03 | .033 | .033 219
9 3
CS3 - .00 | -.040 | - - - - 011 - .881
087 | 1 A1 1.094 | .094 | .005 .106
2
CS4 - - |-032] - | .918 |.032 - - - -
069 | .05 18 .083 | .043 | .065 | .068
8 8
CS5 - - |-060| - |.906 | .131 - - - -
022 | .04 13 .019 | .067 | .036 | .024
8 3
Infrastruct | INI - .02 | -.089 | .88 - - - - .003 -
ure 085 | 4 4 |.058].132|.118 | .098 101
IN2 - - [-.033] .83 - - - - - -
123 | .07 6 |.147 | .059 | .129 | .147 | .063 | .043
9
IN3 - - | -.061] .85 - - - - - -
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.047 | .03 9 |.117].089 | .182 | .188 | .054 | .150
2
IN4 - - |-.098 | .83 - - 1.0301.094| - |.074
A17 | .09 1 |.225].080 .043
7
IN5 - - |-.174| .83 - - - |.045 | .089 | .050
244 | 12 8 |.086 |.048 | .102
8
Extraction Method: Principal Component Analysis.
Rotation Method: Varimax with Kaiser Normalization.
a. Rotation converged in 6 iterations.
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5 Sowigd 415 5 cunS Business intelligence BI - [YAAFS
% & o 2o Customer benefits CB < [FOYAYY
A 55 G o Customerism CU < 1OOYYY
A ol Cu e Time Management ™ - [OYSYNA
\ 5 yShos dgag Improved performance IP < [OVAFYA
) Sy (Gt yB Customer satisfaction CS <[V OYY
VY keslw ;5 Infrastructure IN <[+ F¥0F
e (IS (y905

Slp el (uib)lsS gy IS Y age Slauje JBlis gy S 4 )l le SYole (gilude I i gl
OhSer 5 (ogleiss bawgi (GFI) A( Jao (> Somi )3l (2553 pU & (oadli Ll )5 3929 Jao IS (55 o5l
38es (ioms ly olme Olgie &g ad (oo )8 Sl 1) ()l Lo 5 (605 ojll Jae 53 58 (sl Ll sleniy (Y- -0
hooleN g o N0 e /¥F Jlade aw (Voo olhlSen g (d5g) 5 0390 S0 g sho (o eSS (pl 2905 09y (o )5 4 Jo (S
bugio s R2 :Sle @0 & (a3 ls (l idged (Byme ((GFI) (sl (o585 gt cchind i plyie @ o
(Y alagiad 5 (rtains) 395 (oo dsulone (id Sy 5128 ol sl

GFI = \/ Customer satisfaction X R2 = v0.6419775 x 0.6937814 = .0667377
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7 . Partial Least Squares

8. CB-

SEM

9. Goodness of Fit Test
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