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Abstract
Improving customer attitudes is a necessary candifor

success in achieving real estate marketing godighacan be
achieved through customer experience managemerg.
purpose of this study is to present and validagedinstomer
experience management model in real estate magkefine
current study is an applied-developmental studigims of its
purpose, and in terms of the method and time frafmaata
collection, it is a cross-sectional survey researéh
questionnaire was used to collect data. The réhatf the

questionnaire has been checked using Cronbachis apd
composite reliability. Also, content validity androergent
validity have been used to validate the questioenarhe
statistical population of this research includesl restate
marketing managers in the model presentation seatid real
estate customers in the model validation sectiorthé first
step, an initial model
interpretive modeling. The structural equation niadethod

and AMOS software have been used to validate assgept
the final model. The results showed that the mixadables of
marketing and customerism have a high power ofigmfte

and have a low influence, so they are independanables.

The variables of customer trust and customer egpee also
have the same influence and dependence, so thelinked

variables. The real estate marketing variable &la® high

dependence but little influence, so it is consideaelependent
variable. Therefore, it can be acknowledged thatcthmbined
components of marketing and customerism affectocust

trust and customer experience.
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