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Abstract

In general, the use of organic food has an essealgain food
security and the health of the community, whichuress
proper information and awareness, so the questisesaof
how to identify the potential and actual capacifyoeganic
food production, especially in the city of Tehrarhigh
provided the ground for its development and pragpén this
research, effective factors in the viral marketfgorganic
food have been identified, modeled, and weighted.
reviewing 90 scientific papers using the Meta-sgsth
approach affecting factors were identified. Thee fASM
based on experts' opinions was used to determaentidel.
Finally, by implementing the FANP, ranking and detming
the importance of the factors done. Based on tladysis, it
was determined that nine factors affect the viratkating of
organic food. These factors were classified inraerpretive
model with five levels. The first level is the matlconditions,
the second level is the target society, the thedell is
technology and price, the fourth level is the consy the
presentation method (implementation), and valuatime, and
finally, the fifth level is desire (motivation) ardust. Also,
using FANP, it was determined that the presentatiethod,
the value of the message, and the consumer arentdst
important, and the factors of price and market d@rs were
ranked second. This result shows that in attractihg
customer, the necessary information should be gteethe
customer so that he has full knowledge of the pcodu
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