Quarterly Journal of Advertising and sales management
Vol 3, No 3,SEP-NOV, 2022 ,(33-48)

)63 b)lo.o.:ﬁ‘ 30)9.5

w0 glio SLadl & 3 gy b (3T Wliiive g 5 WY gamo y9o0 Wi yolo (55l (o1 ,b
3001 > (G Ylwg 5 S0 W96 | it o>

Ol (8 35 Ol e oDt 515 ol ety yohm S 5ol ge Sy ko 095 !

(gt 0t 5) Ol e I Ol 5 oDt 5131 o503 it 36 Lo 05 8 ¢ 5yl 2

O les 3 5 Ol e oDl 15T o&ilscay yokom oy Fikl g0y ke 0 S5l skl 3
1401/09/01 ,Lzs) <3 1401/07/01:c5L 5 &b
Designing an export-oriented model of petroleum products and its derivatives with a

resistance economy approach
Hassan bashi?, Vahid Sanevi Grosian®*,Ali Hosseinzadeh?

'Department of Management, Torbat Heydarieh Branch, Islamic Azad University, Razavi Khorasan, Iran.

?Assistant Professor, Department of Management, Bojnord Branch, Islamic Azad University, North Khorasan, Iran.

3Assistant Professor, Department of Management, Torbat Heydarieh Branch, Islamic Azad University, Razavi Khorasan, Iran.

Received:(23/09/2022)

Accepted: (22/11/2022)

Us9 awliss £ 10.52547/JABM.3.2.1515

Abstract

The current research was conducted with the aim of designing an
export-oriented model of petroleum products and its derivatives
with a resistance economy approach. This research is a basic-
applied and qualitative research. The research participants were
10 university experts and senior economic and oil managers in the
ministries of economy and oil, who were selected according to
the principle of saturation. To collect information, library and
field methods have been used. The data analysis method of this
research is interview and coding. Finally, based on the interviews
conducted, the results showed that the export of petroleum
products includes three dimensions: speed of action in works,
reliance on internal power and marketing communications. Also,
financial policies, environmental factors, external pressures,
internal power, product, internal regulations, communication
factors, support policies and technological factors affect these
components. Also, this research showed that the export of oil
products and its derivatives with a resistance economy approach
can have important achievements for the country and the society's
economy, which are presented in this research in three levels:
national macro achievements, market development and economic
growth.
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