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Abstract
The main purpose of this study is to identify the correct

strategic marketing plan for exporting products using the Aras
Gray method. The study is applied in terms of purpose and
descriptive and analytical in terms of nature. Quantitative data
are collected by operational research. ARAS-G method was
used for data analysis. To collect information through a paired
comparison questionnaire, the opinions of 15 experts were
taken for decision-making and prioritization of factors. In
determining the priority of different factors, the results showed
that the factors that should be considered by managers in the
strategic planning of strategic marketing of export products
include economic factors, competition, communication with
customers, and future prospects and plans.
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