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Abstract

In the statement, the second step is through a network of knowledge
concepts such as; Knowledge, Science Production, Scientific Creation,
Scientific Acceleration, Peaks of Knowledge, Source of Knowledge,
Scientific Talent, Scientific Resurrection, Knowledge Founders, Science
Propulsion Engine, Knowledge Boundaries, Scientific Competition in the
World, Scientific Progress, Scientific Compensation, Knowledge Rank,
Resurrection and Renaissance Science after the Islamic Revolution. In
fact, the declaration of the second step is the declaration of the
resurrection and scientific renaissance of the Islamic Revolution.
Civilization managers can improve their management according to all the
capacities that exist in the country and with all the problems and
challenges they face. The purpose of this research is to design and explain
the model of promotion of managers based on the statement. The second
step of the Islamic Revolution is in the country's social security
organization (headquarters). This research was conducted with a
qualitative-inductive approach and the method of Strauss-Corbin
contextual theory. The research tool (data collection) was a semi-
structured interview. Using the grounded theory method, the data obtained
from interviews with 12 elites and qualified professionals of the Social
Security Organization were analyzed in three stages of open, axial and
selective coding. 35 general categories in the form of a paradigm model
in which these factors include causal conditions (inadequate information;
need of efficient manpower; lack of innovation; independence and
freedom; civilization; future scientific management; unhealthy
competition; management rejuvenation; justice; Islamic future)
phenomenon Axis (promotion of managers based on the statement of the
second step of the Islamic Revolution), background conditions
(competent organizational force; ethics; jihadi manager lifestyle;
organizational management culture; cost control), intervening conditions
(statement of the second step of the Islamic Revolution; correct
boundaries; policy Statement of the second step; futurism) and strategies
(transparency; managers' relationship with the individual and the activity
of the organization; jihadi management of the organization; struggle
against the western lifestyle; maintaining independence and revolutionary
freedom; land management; central justice; people-centered;
Consequences (sustainable change; political influence; realization of
justice; development of resistance economy; security; development of
Islamic-Iranian civilization; increase of national and international

dignity).

Keywords: managerial promotion; Statement of the second step of the
Islamic Revolution; Social Security Organization.
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