Journal of Advertising and Sales Management

Vol 3, No 2, JUN-AUG 2022, (104-121)

0998 9 Gl Cupite (ol dolibiad
(Vo FAYN) VF sl (Ve o) ¥ syled ¥ 00

gyl 331 dilain ;5 M (5535 0505 55 s 181, (sl (15l Wlslss (sl Cus8 55!

9Tl agan.3lg,ul S

Oyl pretin e co Ml 3131 oISl o B (all s Slae S8 55L Syt 095 Lokl
Il ¢ i e oMol 131 oSl pguiin 3 Ml s dlgecs it 09,5

AIB IS RO

1Py o¥[e] 108 50 & 56

Pattern of Innovative Marketing Opportunities for Entrepreneurs in Halal Tourism in
Arvand Free Zone

Leila andarvazh',Hedieh yaahoo?
! Assistant Professor, Department of Business Management, Khorramshahr International Branch, Islamic Azad University,
Khorramshahr, Iran
2 Management Department, Khorramshahr International Branch, Islamic Azad University, Khorramshahr, Iran

Received: (30/06/2022)

Accepted: (29/07/2022)

GO 4wl https://doi.org/10.52547/JABM.3.2.104

Abstract

This research on "Providing an innovative marketing
opportunity model for entrepreneurs in the field of halal
tourism" in terms of applied purpose, the nature of the data
is mixed and exploration; In terms of data collection
method, it is a descriptive research. The statistical
population is divided into two categories, the first,
including experts and experts who are familiar with the
complete concepts of the solvent tourism industry and
innovative marketing opportunities for entrepreneurs in
this field. The second category includes the industry's
executives and stakeholders, the tourism services
companies, which also includes subsidiaries (managers,
employees, experts). That the population is responsible for
filling the questionnaires in a small part. In the qualitative
section of the sample size of 11 experts and experts related
to the subject, the closed -closed interview will be held. In
a small section, the questionnaires are distributed among
the 57 staff of the tourist companies, the tourist of the
Arvand Free Zone. The information collection tool was
conducted in this study using the interview and
questionnaire by the researcher. In this way, all the criteria
and sub -criteria are extracted using expert opinions. Then,
through the Delphi method, the validity of these factors
was dealt with. In a small stage of modeling of structural
equations and factor analysis methods were analyzed with
SPSS and Lisrel software. The results resulted in the
identification of five innovative marketing opportunities
for entrepreneurs (value created for tourists, innovation in
products and services, social networks for advertising, up -
to -date technologies for distribution networks and
sustainable products and services). The pattern and the
relationships provided were evaluated using the structural
equation model test and the impact of these components
was confirmed.
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