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Abstract

The aim of this study was to determine the effect
of the dimensions of effectiveness of advertising
based on advertising (web banners) on the desire
to use cultural services or change people's
attitudes through the tendency to advertise among
students of the University of Isfahan. University
of Isfahan Humanities in the year 99-98, the
number of which is equal to 1647 female students
and 1464 male students, of which 642 people
were selected as a sample using Cochran's
sampling formula using a criterion-dependent
method. Data analysis The research was
conducted at the descriptive level using
descriptive statistics such as mean and standard
deviation and inferential deviation using statistics
such as structural equation modeling, analysis of
variance by LISREL and SPSS software.
Consumption of cultural services or change of
attitude of people through the tendency to
advertise is effective.
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