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market orientation and entrepreneurial orientation on export
performance (case study: small and medium-sized companies
active in the field of export). In this study, using written
sources and expert opinions, as well as reviewing the history of
research and articles in reputable journals, a conceptual
research model was extracted and the independent variable
(entrepreneurial orientation and market orientation) and the
dependent variable (export performance) were included in the
conceptual model of the study. Then, with the guidance of the
supervisor, their standard questionnaires were prepared. To
determine the validity of the face and construct validity and to
measure the reliability of the questionnaires, the Cronbach's
alpha coefficient was calculated. The sampling method in the
present study was a stratified random method, so the sample
size of the study was determined between five and fifteen times
the number of questionnaire questions and was distributed
among 138 senior managers and experts from the commercial
unit and experts from the research and development unit of ten
Iranian small and medium-sized companies active in the field
of export. After completion and collection, the data required
for the study were collected and analyzed using descriptive
statistics techniques and SPSS22 software and inferential
statistics techniques with the help of AMOS statistical software
was used with the structural equation modeling method. The
findings indicate that all research hypotheses that examined the
significant effect between the dimensions of the independent
and dependent variables were tested and all research
hypotheses were confirmed.

Keywords: Entrepreneurial orientation, innovation, market
orientation, export performance
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Abstract

The main purpose of this thesis is to investigate the effect of
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